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MESSAGE FROM THE CHAIR, BOARD OF GOVERNORS 

 
At Georgian College, we accelerate success. That promise is at the centre of our strategic plan and provides a touchstone 
to focus our energies during a time when the needs of our students and communities continue to rapidly evolve and 
expand. Our vision is to accelerate success through exceptional teaching and learning, innovation and partnerships. 
Much of our plan builds on our success – as a college system trailblazer in entrepreneurship and social innovation, as 
Ontario’s top co-op college, and as a long-time postsecondary leader in environmental sustainability.  

Our strategic plan focuses on quality, market-driven programs – from apprenticeships and academic and career 
preparation, to diplomas, degrees and graduate certificates – all offering relevant curriculum for in-demand jobs in 
response to shifting labour market demands. We’ve woven strong community and industry partnerships throughout as 
an integral part of our commitment to meaningful collaboration. Bold new measures include working on a guarantee to 
employers of our graduates’ job readiness; a comprehensive degree strategy including Georgian degrees and combined 
degree-diplomas; a degree pathway for every Georgian diploma program; and enriched learning through meaningful 
research and scholarship.  

We recognize our students are changing and Georgian will continue to change as well. To that end, we will 
internationalize our campuses to enhance cultural awareness, create greater study abroad opportunities, and support 
our growing number of international students. Georgian is now home to 1,500 international students from 60 countries 
– and we must be doing something right! We were ranked first in overall international student satisfaction among 11 
Ontario colleges and sixth globally among 182 institutions in the International Student Barometer autumn wave survey; 
it’s the largest and most extensive survey of international students globally.  

As part of our plan, we will focus on the Indigenization of our college community. Georgian is working closely with local 
Indigenous communities and organizations to develop tools and resources to grow awareness and deepen 
understanding at the college. To start, we’re offering a series of knowledge-sharing workshops led by Indigenous leaders 
and updating curriculum to reflect Indigenous worldviews. We also now acknowledge at every major college event that 
Georgian campuses are situated on traditional Anishnaabeg land.  

This annual report captures many of the outcomes and incredible successes we achieved already with the inspiration of 
our new strategic plan. I’m confident it will allow us to fully leverage the opportunities ahead and help us mitigate 
ongoing fiscal and demographic challenges.  

In my second term as Board Chair, I continue to be amazed by the support of our college partners, the remarkable 
achievements of our graduates, and dedication of all Georgian employees. I extend my deepest appreciation to the 
entire Georgian team for its ongoing contributions and commitment to our students and communities.   

 
Tom McBride 
Chair, Georgian College Board of Governors 
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MESSAGE FROM THE PRESIDENT 

 

As we celebrate Georgian’s 50th anniversary, the 50th anniversary of the college sector and Canada’s 150th, there is much 
for our students, graduates and communities to be proud of. Reflecting on the 2016-17 annual report, Georgian is well 
positioned to move forward with exciting initiatives and opportunities as we continue to transform the student 
experience. 

Our evolving partnership with Lakehead University is fulfilling our commitment to expanding pathways and degree 
access in Simcoe County. The first of our new degree-diploma programs begin in September: a Bachelor of Engineering 
(Electrical) with an Electrical Engineering Technology advanced diploma – central Ontario’s only engineering degree – 
and an Honours Bachelor of Arts and Science – Environmental Sustainability (specialization in Ecosystem Management) 
with an Environmental Technician diploma. New programs planned for the future span such fields as health 
management, gerontology, industrial design, environmental management, and more.  

As a pioneer in co-op education, Georgian continues to be a leader in the field with the most co-op students at an 
Ontario college and a formal work-integrated learning opportunity embedded in the majority of our 125+ programs. 
We’re proud to partner with 6,200 employers and to have maintained a high graduate employment rate for well over a 
decade. This year, Georgian became the first college in Ontario to have 12 programs accredited by the Canadian 
Association for Co-operative Education. Our Electrical Engineering Technician and Technology programs were also 
recognized for the work we do preparing graduates and partnering with industry. They were bronze recipient of the 
CICan Program Excellence Award and bronze recipient of the World Federation of Colleges and Polytechnics’ 
International Award of Excellence.  

Georgian renewed its commitment to entrepreneurship and social innovation in our new strategic plan. We’re 
producing graduates with skills and mindsets to be innovative thinkers and changemakers. We also committed to 
fostering a culture of research, scholarship and collaboration that connects students, employers and the community. 
The new Advanced Technology, Innovation and Research Centre under construction at our Barrie Campus will provide 
opportunities for enhanced collaboration in each of these areas. The centre will be home to Central Ontario’s only 
Centre for Research, Innovation and Commercialization – a community hub where industry, faculty and students work 
together to research and develop products and services – and a place where innovation is fostered and celebrated.  

We see great potential in moving four of our Design and Visual Arts programs into downtown Barrie in an effort to 
immerse students in the creative and digital community. Our new space is an excellent location for all we envision: 
state-of-the-art studio, work and learning space, including a storefront location where students can show – and maybe 
even sell – the work they create in class. Approximately 250 students will start downtown in September 2017; all years 
of the Digital Photography and Imaging; Digital Video; Graphic Design; and Graphic Design Production programs. 
Students will benefit from learning close to professionals, all while helping to invigorate the downtown core.  

Being here can lead to amazing things!  

 
MaryLynn West-Moynes 
President and CEO 
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SECTION 1: REPORT ON 2016-17 GOALS AND PERFORMANCE 
 

ACCELERATED SUCCESS 

 

 

COMMITMENT 1 

Quality market-driven programs. 

Strategies:  

Create degree pathways in every diploma program. 

Offer relevant curriculum for in-demand jobs. 

Use the Program Assessment process to drive program sustainability. 

2016-17 Actions Outcomes  

A1. Map Business programs to BBA 
Management and Leadership.  
 
 
 
A2. Develop a gap analysis and pilot in one 
program a protocol for diploma students to 
move between diploma and degree programs.  
 
A3. Revise curriculum and program renewal 
processes; integrate curriculum development 
through automation.  
 
 
A4. Enhance and expand use of Program 
Assessment tools. 

Pathways mapped for 12 diploma programs to 
BBA Management and Leadership, BBA Golf 
Management, or Bachelor of Police Studies 
degree programs.  
 
Protocol developed and implemented; used to 
facilitate mapping of all business diplomas to 
all BBA programs.  
 
Procedure developed for program closure. 
Courseleaf’s Curriculum Information 
Management (CiM) and Catalog (CAT) systems 
acquired and scheduled for implementation.  
 
Program Assessment model and tools in use 
by program areas. 
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COMMITMENT 2  

Experiential learning and employer guarantee. 

Strategies:  

Expand experiential learning opportunities in every program and offer a wide range of 
co-curricular activities to ensure students have the skills and capabilities to succeed. 

Develop an employer guarantee for student job readiness.  

2016-17 Actions Outcomes  

A5. Develop tools, resources and training 
events and integrate processes to support 
program areas and expand experiential 
learning opportunities in their courses. 
 
A6. Increase number of recognized co-
curricular record activities and student 
participation. 
 
 
A7. Develop terms of the employer guarantee 
and a plan for implementation.  

Framework for work integrated learning in 
development. All programs include 
experiential learning opportunities tracked 
through annual Program Assessment.  
 
Recognized co-curricular activities increased 
from 233 to 283 in 2016-17. Approximately 
1,200 applications received from students for 
co-curricular recognition.  
 
Draft terms and implementation plan 
developed.  

 

COMMITMENT 3:  

Effective student supports and services.  

Strategy:  

Streamline delivery of student services through a unified online portal. Provide 
integrated student support through holistic advising. 

2016-17 Actions Outcomes  

A8. Implement Phase 1 of the MyGeorgian 
student portal, including part-time studies 
registration options and student services. 
 
 
 
 
 
A9. Hire student advisors to support Holistic 
Advising process; define the student advisor 
role.  

Phase 1 of the student portal implemented 
and in use. Phase 1 completed of “One Card” 
initiative through which students purchase 
food on-campus (and by fall 2017, off 
campus). Software implementation 
supporting non-funded part-time student 
registration planning underway. 
 
Student Advisors hired; advising model under 
review.  
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COMMITMENT 4:  

Internationalized Georgian community.  

Strategies:  

Enhance cultural awareness and support greater international exchange and study 
abroad opportunities. 

Expand and better integrate supports for international students. 

2016-17 Actions Outcomes  

A10. Solidify partnership with new identified 
partners for domestic student study abroad 
initiatives. 
 
A11. Offer diversity training to all employees 
to support cultural awareness. 
 
 
 
 
A12. Implement student supports for Second 
Language learners.   
 
 
A13. Improve the process and systems that 
support International Agent Management. 

Full and active exchange agreements in place 
with VIA Denmark, Shanghai UTCM and 
Galway Business School.  
 
Cultural diversity program delivered through 
36 sessions across various campuses; 
approximately 650 employees attended.  Co-
ordinators’ training session scheduled for 
spring 2017.  
 
In-country placement testing, CaMLA, 
implemented and under review.   
 
 
International Agent Management system 
implementation initiated.  
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COMMITMENT 5:  

Enhanced Indigenization.  

Strategies:  

Enhance curriculum to reflect Indigenous culture and traditions.  

Enrich the college community by engaging in Indigenous knowledge sharing. 

2016-17 Actions Outcomes  

A14. Develop program-specific Indigenization 
curriculum resources. 
 
 
A15. Offer Indigenous knowledge-sharing 
sessions to “start the conversation” to 
enhance Indigenization of the college.  

SharePoint site and Indigenization learning 
objectives development in progress.  
 
 
Indigenous knowledge-sharing sessions 
underway. 
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MEANINGFUL COLLABORATION 

 

COMMITMENT 1:  

Strong community and industry connections. 

Strategy:  

Proactively engage partners through well-established connections using our Community 
Engagement and Partner Relationship Management Committees. 

2016-17 Actions Outcomes  

M1. Track new industry partnerships, work 
integrated learning opportunities, donor 
investments, research projects and corporate 
training engagements. 

Industry partners tracked and monitored 
through the Partner Relationship 
Management Committee and the office of VP, 
IWDP.  
 
Four-year agreement established with 
Toronto Hydro to maximize student 
recruitment through promotion of co-op and 
potential graduate employment 
opportunities. Industry donor commitments 
secured to support the new Marine 
Emergency Duties Centre and Automotive 
Business School of Canada renovations. 
 
Additional corporate training engagements 
secured with two partners and under 
negotiation with one partner. 
 
Centre for Applied Research and Innovation 
(CARI) connected with 100 industry and 
community partners related to 153 different 
projects, which led to 76 projects completed 
with 51 partners. 
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COMMITMENT 2:  

Progressive degree delivery. 

Strategy:   

Develop a comprehensive degree strategy for central Ontario including Georgian 
degrees, integrated degree-diplomas and partner degrees. 

2016-17 Actions Outcomes  

M2. Develop and implement year-by-year 
Lakehead-Georgian degree plan (2017-18 to 
2020-21). 
 
M3. Launch two new Georgian degrees. 

Degree plan developed. 
 
 
 
BBA Management and Leadership and 
Bachelor of Interior Design launched 
successfully in Fall 2016. 

 

COMMITMENT 3:  

Learning for life.  

Strategy:  

Expand and evolve program offerings in response to shifting demands and 
demographics. 

2016-17 Actions Outcomes  

M4. Secure additional corporate training 
clients.   
 
 
M5. Plan the implementation of new part-
time studies registration system and website 
that focuses on opportunities for non-direct 
applicants. Implementation contingent on 
timing of Banner upgrade.  
 
M6. Increase Georgian presence at new 
events to attract non-direct applicants. 
Develop and execute a promotional plan. 

Training delivered to 11 new or past clients. 
Contracts under negotiation with six new 
clients. 
 
Part-time studies website improvements 
completed. Elevate system acquired to 
simplify navigation and course registration. 
Testing for corporate clients complete; 
corporate pilot has begun.  
 
Social and digital paid media campaigns 
deployed to attract non-direct applicants and 
promote new programs. Recruiters attended 
34 events to promote graduate certificates 
and non-direct opportunities; 40 additional 
events attended to attract both direct and 
non-direct students. 
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INSPIRED INNOVATION 

 

COMMITMENT 1:  

Entrepreneurship and social innovation. 

Strategies:  

Graduate students with the skills and mindset to be innovative thinkers and change 
makers.  

Foster growth and development of businesses and social enterprises to build the 
regional economy and address community-based issues. 

2016-17 Actions Outcomes  

I1. Deliver entrepreneurship co-op (eCo-op) to 
students. 
 
 
 
I2. Link entrepreneurial activities at all 
Georgian campuses with the student portal. 
 
 
 
 
I3. Secure funding to deliver Indigenous 
entrepreneurship training.  
 
 
 
I4. Finalize partnership with CFB Borden for 
entrepreneurship training. 
 
 
 
 
 
 
 
 
 
I5. Expand and deliver the community projects 
initiative.  

eCo-op completed by first cohort of 10 
students; second cohort commenced in 
September 2016 and third cohort commenced 
in January 2017.  
 
Entrepreneurship link established in student 
portal with further links to the Henry Bernick 
Entrepreneurship Centre and the Ontario 
Business Service Centre as well as to tools, 
self-assessments and content. 
 
Two full-day entrepreneurship workshops 
delivered to 15 Indigenous participants under 
the Huronia Area Aboriginal Management 
Board (HAAMB) program. Pursuing funding.  
 
Two Second Career Assistance Network 
workshops delivered to 75 CFB Borden 
transitioning members. Online training for 
transitioning members in development. CFB 
Borden Museum employees and Marketing 
students developed fundraising strategy for 
WWII equipment restoration. Workshop 
delivered for Prince’s Operation Entrepreneur 
(POE), a program of the official Canadian 
charitable office of HRH The Prince of Wales.  
 
Expansion of community projects initiatives 
underway.  
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2016-17 Actions Outcomes  

 
I6. Launch the Ashoka Changemaker 
designation application.  

 
Ashoka application underway. Site visit 
scheduled for spring 2017.  
 

 

 

COMMITMENT 2:  

Enriched learning through meaningful research and scholarship. 

Strategy:  

Foster a culture of research, scholarship and collegiality that connects students, 
employees and the community. 

2016-17 Actions Outcomes  

I7. Increase use of online inventory tool for 
tracking both applied and scholarly research 
performed within the Georgian community. 
Increase use of online collaboration tool to 
engage students and employers in multi-
disciplinary research project teams. Offer 
workshop series to build capacity. Plan the 
second Research, Scholarship and Innovation 
Day. 

Online inventory tool for tracking both applied 
and scholarly research performed within the 
Georgian community made available and 
promoted. Ten events held to engage faculty 
and students in research and scholarship, 
including a Lunch and Learn series, the 
inaugural Research, Innovation and 
Scholarship Day and presentations at portfolio 
and co-ordinator meetings. 
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COMMITMENT 3:  

Flexible and technology-enabled learning. 

Strategies:  

Expand technology-enabled learning options including online learning, compressed and 
hybrid courses and better integrate full-time and part-time studies to maximize learning 
choices. 

Empower faculty to select and use a variety of pedagogically appropriate technologies in 
the classroom to promote student engagement, communication and assessment. 

2016-17 Actions Outcomes  

I8. Implement process review of online 
curriculum development.  
 
 
 
 
 
I9. Provide faculty with support for developing 
and using technology-enabled options in the 
classroom. Analyze data regarding proficiency 
of faculty in technology use.  

Process review completed to standardize 
compensation for all faculty delivering online 
courses. Funding received from ONCAT to 
assess the efficacy of the online development 
process for potential rollout across other PSE 
institutions.  
 
Forty-four faculty completed Online Course 
Development Program (OCDP); all OCDP 
completed courses were measured against the 
Quality Matters rubric.   
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STRONG FOUNDATIONS 

COMMITMENT 1:  

Exceptional people. 

Strategies:  

Value and invest in our faculty, support staff and administrators to support teaching 
excellence, deliver quality services and provide extraordinary experiences for our 
students. 

 

Enhance opportunities for professional development in building excellence in teaching 
practice.  

2016-17 Actions Outcomes  

S1. Implement the college’s succession/ 
leadership plan.  
 
 
 
S2. Engage employees through professional 
development/learning activities.  
 
 
 
 
 
S3. Enhance new employee onboarding 
website and orientation program. 
 
 
 
 
 
 
 
 
 
S4. Foster innovative teaching practices and 
curriculum design through the orientation, 
development and engagement of faculty. 
Establish professional development 
expectations at orientation for all new faculty. 

Tools developed to identify successors and 
development plans. Pilot in progress and 
approach will be refined prior to full 
implementation. 
 
Eighty-eight full-time employees participated 
in the Employee Tuition Assistance Program to 
continue postsecondary studies. Over 1,100 
employees (3,900 registrations) registered for 
college development courses, an increase 
26.4% from the previous year.  
 
New Employee Onboarding Survey showed 
95% of respondents were satisfied with their 
onboarding experience. New employee 
orientation intranet page and reference guide 
updated and new Manager Toolkit For 
Onboarding section added. Orientation tools 
and supports for new part-time faculty made 
available on the intranet. Review underway of 
best employee onboarding practices within 
the CAAT system to inform current practices.  
 
Faculty access to learning activities increased 
through the development of online modules 
and face-to-face workshops.   
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2016-17 Actions Outcomes  

Provide a variety of delivery methods for 
professional development. 

 
 

COMMITMENT 2:  

Financial sustainability. 

Strategies:  

Streamline our business processes to ensure long-term financial and operational health. 

Renew campus facilities to ensure they are modernized and updated. 

Leverage the Power of Education campaign for funding projects aligned with strategic 
priorities. 

Continue focused recruitment and marketing activities. 

2016-17 Actions Outcomes  

S5. Review business models for ancillary and 
other operations to ensure they meet financial 
targets.  
 
 
 
 
 
 
 
 
 
S6. Conduct zero-based budget reviews to 
prioritize resources based on risk. 
 
 
 
 
 
S7. Enhance planning and accountability 
systems for budget forecasting and variance 
analysis. 
 
 
 

Action plans implemented for Georgian 
Stores. New Parking Service model identified 
for different methods of payment at a 
reduced operational cost while increasing 
customer service and overall convenience.  
Following significant due diligence, the 
decision was made to close Kempenfelt 
Conference Centre. Action plans currently in 
place to maintain operations to October 31, 
2017. Residence maintenance and capital plan 
developed. 
 
Zero-based budgeting built into Hyperion for 
academic enrolment, revenues and related 
expenses; academic area accounts for 
approximately 65% of the budget. Service 
areas identified for zero-based budgeting 
review for 2018-19. 
 
Hyperion launched and used monthly by 
budget holders for forecasting.  Review of 
saving strategies conducted and risks 
identified. Line-by-line expense budget review 
conducted and adjustments completed.  
Funding model developed for International 
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2016-17 Actions Outcomes  

 
 
 
S8. Focus limited funding on energy efficiency 
and other key priority areas identified in multi-
year plan.  
 
 
 
S9. Focus additional funds in support of 
strategic priorities. 
 
 
 
 
 
 
 
S10. Build on results of fit/gap analysis; 
purchase, integrate and implement new 
customer relationship management (CRM) 
system, contingent on business case analysis 
and funding. 

students to adjust for International budget for 
growth.   
 
Investment strategy to reduce utility costs 
developed. Several energy efficient lighting 
upgrades completed at the residence and the 
Barrie, Orillia, Midland and Owen Sound 
campuses.  
 
Several fundraising projects completed: 
Algoma Central Corporation Marine 
Emergency Duties Centre, Automotive 
Business School of Canada renovations, Segal 
International Centre and Phase 1 of the Barrie 
Sports Field. Remaining fundraising goal will 
focus on the Advanced Technology, Innovation 
and Research Centre (ATIRC). 
 
Discovery workshops completed to assess 
gaps and opportunities. Business case and RFP 
in development for June 2017, pending budget 
approval.  
 
 

 

COMMITMENT 3:  

Environmental responsibility. 

Strategy:  

Build on Georgian's strong record of sustainability by raising awareness on 
environmental issues and promoting energy efficiency in our operations. 

2016-17 Actions Outcomes  

S11. Research, review and implement 
sustainability initiatives, including increasing 
waste diversion rates and reducing paper 
consumption.    
 
 
 
 

Print strategy produced $100,000 in savings 
since August 2016. Print guideline in 
development.  
 
New office garbage system implemented 
whereby employees separate trash and 
recyclables at centralized locations, increasing 
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2016-17 Actions Outcomes  

 
 
 
S12. Upgrade/replace equipment to reduce 
carbon footprint and costs. 

diversion rates. New waste diversion signage 
in development.  
 
Equipment upgraded or replaced with new, 
more energy efficient products.  

 

COMMITMENT 4:  

Operational excellence. 

Strategy:  

Continually improve our programs, services and operations to ensure maximum value is 
delivered. 

2016-17 Actions Outcomes  

S13. Develop model for service assessments. 
 
 
S14. Stabilize and leverage additional 
functionality within PeopleSoft HR and 
Finance that streamlines processes, provides 
enhanced information for planning and 
enables improved accountability. 
 
S15. Create a standard, centralized and 
accessible repository of college procedures. 
 
 
S16. Conduct reviews and prioritize revisions 
related to academic processes based on 
analysis and funding availability. 

Service process improvement review in 
progress for selected areas across the college. 
 
Various system enhancements introduced to 
improve efficiency and accountability, 
including vacation reporting, pcard reporting 
over 30 days, alerts when budget limits are 
reached and system integration for ordering. 
 
Framework developed. Templates developed 
and in use. Area leads identified for policy and 
procedure renewal.  
 
Clinic review completed. Review underway of 
Business, Automotive and Hospitality.  
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SECTION 2: ANALYSIS OF COLLEGE’S FINANCIAL PERFORMANCE 

 

 

 Revenues 
CFIS FINAL 

13/14 
CFIS FINAL 

14/15 
CFIS FINAL 

15/16 
16/17 CFIS 

at 04/25/17 
41 Grant Revenue 84,277,280  84,633,723  87,226,566  89,417,768  
43 Tuition Fees 52,740,726  54,666,920  56,756,415  62,913,016  
44 Other Student Fees 13,350,030  13,096,236  12,276,257  13,348,668  
45 Contractual and other fee-for-services   3,643,213    2,898,130    2,842,387    2,487,303  
46 Ancillary Revenue 20,252,489  19,867,702  21,611,768  22,334,202  
49 Other Revenue   6,333,389    7,657,577    4,851,314    5,263,125  
Total Revenue        

180,597,127  
       

182,820,288  
       

185,564,707  
       

195,764,082    

     
Expenditures     

51 Salaries & Wages 92,341,812  93,252,558  96,572,713  98,710,427  
52 Employee Benefits 18,657,915  20,098,939  20,503,881  21,251,901  
53 Transportation & Communication   2,665,103    2,838,225    2,676,686    2,686,399  
54 Services 22,687,776  23,697,606  23,687,806  25,761,602  
55 Supplies & Minor Equipment   9,732,784    8,903,026    7,446,515    6,832,769  
56 Ancillary Services - Expenditures 10,669,680  11,344,831  11,214,576  11,014,905  
57 Amortization Expense 10,058,372    9,746,776  10,315,392  13,496,974  
59 Other Expenditures 10,330,377  11,369,514  12,994,453  12,996,191  

Total Expenses 
       

177,143,819  
       

181,251,475  
       

185,412,022  
       

192,751,169  

      

Surplus (Deficit)   3,453,308    1,568,813       152,685    3,012,913  

      

Revised 14/15    1,322,955    

14/15 will have a prior period adjustment     (245,858)   
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SECTION 3: SUBSIDIARIES AND FOUNDATIONS 

 

IRDI Technologies Inc.: IRDI Technologies Inc. was involved in a contract with the National Research Council Canada to 
develop and modify a Nickel Vapour Deposition process to produce flexible thin wall tubes. This contract was completed 
as of June 30, 2006. To date there has been no additional activity in this subsidiary. There is $100 of common shares 
issued to the college.  

The Georgian College Foundation: The Georgian College Foundation is a non-profit corporation without share capital 
incorporated by letters patent under The Corporations Act (Ontario) on July 25, 1991. Prior to April 1, 2007, the 
Georgian College Foundation was responsible for long-term fund raising for the Georgian College of Applied Arts and 
Technology. Effective April 1, 2007, motions were passed by the Board of Governors of the college and the Board of 
Directors of the Georgian College Foundation to assume the ongoing and future fundraising and philanthropic activities 
of the foundation. The college will assume all of the foundation’s existing and future property and assets, both realized 
and unrealized, in whole or in part, from time-to-time, when the assets, or any part of the assets can be transferred to 
the college without any adverse consequences to the foundation or the college. In return, the college will assume all of 
the foundation’s existing and future liabilities, both known and unknown. Also effective with this change, the Georgian 
College Foundation will be managed by a separate board under the control of the Board of Governors of the college. 
These financial statements will be consolidated with the statements of the college. The foundation continues to be 
active to capture any donations that may be bequeathed to the Georgian College Foundation instead of the Georgian 
College of Applied Arts and Technology. 

Both the subsidiary and foundation are included in the Consolidated Financial Statements of Georgian College. 
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APPENDIX A: 2016-17 SMA REPORT BACK  

 

To be filed at a later date as per Ministry directive. 
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APPENDIX B: AUDITED FINANCIAL STATEMENTS 
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APPENDIX C: KPI PERFORMANCE REPORT 

 

Survey Data Collection Timeframes: 

 Graduate Employment Rate: 2015-16 graduates six months after graduation 

 Graduate Satisfaction Survey: 2015-16 graduates six months after graduation 

 Employer Satisfaction Survey: Employers who have hired 2015-16 graduates 

 Student Satisfaction Survey: June 2016, November 2016 and February 2017 

 The 2016-17 KPI Graduation Rate is based on students who had been funded through the College Funding Framework (CFF) 
Funding, Second Career or Co-op Diploma Apprenticeship (CODA). It includes students who graduated by 2015-16 and who 
started: 

o One-year programs in 2014-15 (two years’ completion time); 
o Two-year programs in 2012-13 (four years’ completion time); 
o Three-year programs in 2010-11 (six years’ completion time); and 
o Four-year programs in 2009-10 (seven years’ completion time)     

 

2016-2017 

 GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2015-16 

Provincial 
Rank 

KPI % change from 
2015-16 

Graduate Employment  87.3% -0.5% 1 83.0% -0.6% 

Graduate Satisfaction  78.3% -2.2% 16 78.8% -1.5% 

Employer Satisfaction  90.2% -0.3% 14 91.2% -0.2% 

Student Satisfaction  79.0% -0.1% 9 76.5% -0.3% 

Graduation Rate 63.3% -1.2% 21 66.6% -0.1% 

      
2015-2016 

 GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2014-15 

Provincial 
Rank 

KPI % change from 
2014-15 

Graduate Employment  87.8% -0.5% 2 83.6% +0.4% 

Graduate Satisfaction  80.5% +0.8% 16 80.3% -0.3% 

Employer Satisfaction  90.5% +0.9% 19 91.4% -3.3% 

Student Satisfaction  79.1% +1.4% 10 76.8% -0.6% 

Graduation Rate 64.5% -0.4% 19 66.7% -0.9% 

 

2014-2015 

 GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2013-14 

Provincial 
Rank 

KPI % change from 
2013-14 

Graduate Employment  88.3% +1.4% 5 84.0% +0.6% 

Graduate Satisfaction  79.7% -1.9% 16 80.0% -0.1% 

Employer Satisfaction  89.6% -1.9% 6 88.1% -4.1% 

Student Satisfaction  77.7% +0.5% 13 76.2% -0.1% 

Graduation Rate 64.9% +2.4% 17 65.8% +0.4% 
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2013-2014 

  GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2012-13 

Provincial Rank KPI % change from 
2012-13 

Graduate Employment  86.9% -1.2% 6 83.4% -0.2% 

Graduate Satisfaction  81.6% No change 11 80.1% +0.1% 

Employer Satisfaction  91.5% -1.8% 16 92.2% -1.2% 

Student Satisfaction  77.2% -1.6% 11 76.3% -0.8% 

Graduation Rate  62.5% -0.5% 19 65.4% +0.6% 

 
 

2012-2013 

 GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2011-12 

Provincial Rank KPI % change from 
2011-12 

Graduate Employment 88.1% +1.3% 4 83.6% +0.6% 

Graduate Satisfaction 81.6% +1.2% 8 80.0% +1.1% 

Employer Satisfaction 93.3% -0.2% 14 93.4% +0.6% 

Student Satisfaction 78.8% +1.0% 11 77.1% +0.3% 

Graduation Rate 63.0% +0.4% 17 64.8% -0.2% 

  
 

2011-2012 

 GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2010-11 

Provincial Rank KPI % change from 
2010-11 

Graduate Employment 86.8% +1.1% 7 83.0%  +0.0% 

Graduate Satisfaction 80.4% -2.4% 7 78.9% -0.2% 

Employer Satisfaction 93.5% -0.3% 7 92.8% -0.4% 

Student Satisfaction 77.8% +0.6% 11 76.8% +0.7% 

Graduation Rate 62.6% +1.4% 21 65.0% +0.8% 

 
 

2010-2011 

 GEORGIAN PROVINCE 

KPI Measure KPI % change from 
2009-10 

Provincial Rank KPI % change from 
2009-10 

Graduate Employment 85.7% -1.4% 10 83.0% -1.8% 

Graduate Satisfaction 82.8% +1.8% 5 79.1% -0.7% 

Employer Satisfaction 93.8% +0.4% 12 93.2% +0.2% 

Student Satisfaction 77.2% -0.7% 12 76.1% -0.2% 

Graduation Rate 61.2% -1.3% 20 64.2% -0.9% 
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APPENDIX D: SUMMARY OF ADVERTISING AND MARKETING COMPLAINTS 

 

No complaints were received in 2016-17.  
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APPENDIX E: UNIVERSITY PARTNERSHIP CENTRE REPORT 

 

Georgian College’s University Partnership Centre was established in 2001 and officially endorsed by the Ontario Ministry 
of Training, Colleges and Universities in 2003.  

The University Partnership Centre’s mission is to provide learners with multiple pathways to degree and graduate 
studies through partnering with select universities, offering our own degrees in niche areas as well as graduate 
certificate programs, and expediting transfer credit recognition through seamless pathways to degree completion and 
articulation agreements. 

In 2016-17, partners included Central Michigan University, Lakehead University, Laurentian University*, University of 
Ontario Institute of Technology and York University. In addition, Georgian offered five college degrees in 2016-17. The 
degree programs that accepted applications in 2016-17 are summarized below. 

Institution Program Model 

Central Michigan University Master of Arts in Education – 
Community College concentration 

All on campus; cohort model; part-time 
weekends. 

Lakehead University  Prepared for Fall 2017 delivery: 
Bachelor of Engineering (Electrical) 
with Electrical Engineering Advanced 
Diploma 
 
Honours Bachelor of Arts and Science 
– Environmental Sustainability with 
Environmental Technician Diploma 

Integrated. 
 
 
 
 
Integrated. 

University of Ontario Institute of 
Technology 

Registered Practical Nursing to 
Bachelor of Science in Nursing 

On-site delivery 50 per cent, distance 50 
per cent. 

York University Bachelor of Science in Nursing 
(Collaborative Program) 

Years 1 and 2 at Georgian, Years 3 and 4 
at York. 

Georgian College Honours Bachelor of Business – 
Automotive Management 
 
Honours Bachelor of Applied Business 
– Golf Management 
 
Honours Bachelor of Applied Human 
Services – Police Studies 
 
Honours Bachelor of Interior Design 
 
Honours Bachelor of Business 
Administration (Management and 
Leadership) 
 
 

Four-year degree; all on campus. 
 
 
Four-year degree; all on campus. 
 
 
Four-year degree; all on campus. 
 
 
Four-year degree; all on campus. 
 
Four-year degree; all on campus. 
 
 
 
 

                                                                 

* Partnership expires 2018-19 
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In 2016-17, Georgian had 660 articulation and transfer agreements with 59 institutions for 89 of our programs, as 
presented below:  

Program 
Number of 

Agreements 

Aboriginal Community and Social Development 6 

Addictions: Treatment and Prevention 1 

Advanced Care Paramedic 1 

Advertising and Marketing Communications 10 

Anishnaabemowin Language Programming 1 

Architectural Technician 2 

Architectural Technology  5 

Automotive Business 4 

Automotive Business AND Business Administration 1 

Aviation Management 5 

Bachelor of Human Services - Police Studies 2 

Business 14 

Business - Accounting 20 

Business – Accounting (non co-op) 12 

Business - Entrepreneurship 6 

Business – Marketing 16 

Business – Marketing (non co-op) 7 

Business (non co-op) 6 

Business Administration  36 

Business Administration - Accounting 40 

Business Administration - Human Resources 20 

Business Administration - Marketing 13 

Business Administration AND Automotive Business 1 

Child and Youth Care 11 

Civil Engineering Technician - Construction 3 

Civil Engineering Technology 8 

Community and Justice Services 8 

Computer Programmer 12 

Computer Programmer Analyst 22 

Computer and Network Systems Security 1  

Computer Systems Technician - Networking 11 

Culinary Management   5 

Dental Hygiene 9 

Developmental Services Worker 10 

Digital Photography and Imaging  2 

Early Childhood Education 9 

Electrical Engineering Technician 2 

Electrical Engineering Technology  18 
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Program 
Number of 

Agreements 

Environmental Technician 11 

Environmental Technology 20 

Esthetician 4 

Event Management 2 

Fine Arts 4 

Fine Arts Advanced 17 

Fitness and Health Promotion  7 

Fundraising and Resource Development 1 

General Arts and Science (2 year) 11 

Golf Facilities Operation Management 4 

Graphic Design 6 

Graphic Design Production 4 

Heating, Refrigeration & Air Conditioning Technician 1 

Honours Bachelor of Business (Automotive Management) 1 

Honours Bachelor of Business (Golf Management) 4 

Hospitality Management – Hotel and Resort 19 

Hospitality Administration – Hotel and Resort 19 

Interactive Web Design and Development 6 

Interior Decorating 2  

Jewellery and Metals 3 

Law Clerk 4 

Marine Engineering Technology 4 

Marine Technology – Navigation 4 

Massage Therapy/Massage Therapy Fast Track  8 

Mechanical Engineering Technology   9 

Mechanical Engineering Technology – Automotive Manufacturing 11 

Mechanical Engineering Technology – Automotive Products Design 9 

Mechanical Technician – Precision Skills 2 

Occupational Therapy Assistant/ Physiotherapy Assistant 4  

Office Administration - Executive 4 

Office Administration - Legal 3 

Office Administration - Medical 6 

Opticianry 5 

Paramedic 6 

Personal Support Worker 1 

Pharmacy Technician 7 

Police Foundations 12 

Power Engineering Technician 2 

Power Engineering Technology 4 
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Program 
Number of 

Agreements 

Practical Nursing 10 

Protection, Security and Investigation 8 

Recreation and Leisure Services 6 

Snow Resort Operations 5 

Social Service Worker 17 

Tourism – Marketing and Product Development 10 

Tourism Management 9 

Veterinary Technician 3 

Web Animation and Design 5 
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APPENDIX F: 2016-17 BOARD OF GOVERNORS 

 

Board Members Occupation Location Term of Office 
Tom McBride 
Chair 

President 
McBride Robillard Financial Solutions Inc. 

Barrie Sept 1/11 – Aug 31/17 

Jim Bertram 
Vice Chair 

Security Consultant 
J. R. Bertram Ltd. 

Town of the Blue 
Mountains 

Sept 1/12 – Aug 31/18 

Brian Davenport 
Vice Chair 

Vice President, Portfolio Manager 
RBC Dominion Securities 

Owen Sound Sept 1/14 – Aug 31/17 

Anita Arvast 
(faculty) 

Co-ordinator, Liberal Arts and Sciences for Degrees; 
Professor of Literature 
Georgian College 

Barrie Sept 1/12 – Dec 16/16 

Andrea Lovering 
(faculty) 

Co-ordinator, College-Wide Communications, Liberal 
Arts and Academic Quality; Professor, Health and 
Wellness  
Georgian College 

Barrie Feb 21/17 – Aug 31/20 

Don Gordon North American Sales Director 
CarbonCure Technologies 

Midland Sept 1/13 – Aug 31/19 

Gabrielle Koopmans 
(Administration) 

Associate Dean, Liberal Arts and Access  
Georgian College 

Barrie Sept 1/14 – Aug 31/17 

Paul Larche Owner and President  
Larche Communications Inc. 

Barrie Sept 1/15 – Aug 31/18 

Dianne Martin Executive Director  
Registered Practical Nurses Association of Ontario 

Barrie Sept 1/15 – Aug 31/18 

Bruce Naylor Retired transportation executive Orillia Sept 1/11 – Aug 31/17 

Teresa Snelgrove Serial Entrepreneur  Shanty Bay Sept 1/15 – Aug 31/18 

Lyn McLeod Retired; Elected Political Official; past Chair of the 
Board of Governors, Confederation College 

Alliston Sept 1/16 – Aug 31/19 

Marilyn Booth Retired Dean  
University of Toronto School of Continuing Studies  

Wasaga Beach Sept 1/16 – Aug 31/19 

Kirk Sarfo 
(student) 

Vice President Athletics 
Georgian College Students’ Association 

Orillia Sept 1/16 – Aug 31/17 

Kristin Taylor 
(Support Staff) 

Communications Specialist, Communications and 
Marketing  
Georgian College 

Barrie Sept 1/15 – Aug 31/18 

Kevin Wassegijig Director of Sustainable Economic Development 
Mississaugas of the New Credit First Nation 

Orillia Sept 1/14 – Aug 31/17 

Angela Lockridge 
(ex-officio; Secretary-
Treasurer to the Board) 

Vice President, Corporate Services and Innovation 
Georgian College  
 

Barrie January 2014 – Present 

MaryLynn West-Moynes President and CEO 
Georgian College 

Oro-Medonte July 1/12 – Present 
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APPENDIX G: COLLEGE COUNCIL 

 

College Council met six times during fiscal 2016-17 (May, September, October, November, January and March). College 
Council approved procedures as appropriate and received, reviewed and provided feedback on reports concerning 
various operations and initiatives, including the following (list not inclusive):  

 Mental health task force 

 Strategic enrolment management updates and enrolment reports 

 Protective Disclosure (Whistleblower) procedure 

 Partner Relationship Management procedure 

 Dependent Tuition Subsidy (update) procedure 

 Information Technology Acceptable Use procedure 

 Sexual Violence procedure and protocol 

 Environmental sustainability reports 

 Budget and financial reports 

 Georgian Scorecard reports 

 Technology updates (Degree Works, student portal) 

 Lakehead/Georgian Degree Plan 
 

 

Georgian College By-law No. 15 presents the purpose, composition, meeting structure and chair role of College Council.  

 




