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Economic Outlook

Ontario’s Economic Strength to Continue
into 2003

Border Crossings and Accommodations Ontario s economic g.row“[h will outpace the overall Canadlag
economic growth during 2002 and the unemployment rate will be

* Special Topics: TAMS Emergent Travel below the national average. This strength is expected to continue
Interests in 2003

* What’s New in Research?: Useful Web-
site listings, upcoming conferences and new
publications and studies.

Canada

Canada avoided going into recession after the September 11,
2001 terrorist attacks. Quick interest rate reductions allowed

Message from the
Minister

Dear Tourism Colleagues:

&5

It is my pleasure as Ontario’s Minister of Tourism and

Canada to recover from the initial downturn.

According to the Conference Board of Canada (as shown in the
table below), Real Gross Domestic Product (GDP) grew 1.5% in
Canada in the first quarter of 2002 over the previous period and is

anticipated to have grown by a further 1.3% in the second quarter
- o/

publication designed to help you improve your business of 2000.2' Real GDP is expected to grow by 3.6% in 2002 and by

. . . 3.9%in 2003.
and increase your profits — Ontario Tourism Facts &
Figures. + The unemployment rate is expected to fall to 7.1% in 2003 and
real disposable income of Canadians is anticipated to increase by
2.7% in 2003.
The value of the Canadian dollar relative to the U.S. dollar is not
expected to increase during the next two years.

Ontario

Recreation to present you with the second issue of a

One of my ministry’s goals is to help the tourism industry
translate research into concrete action that will attract more
tourists to Ontario and keep them here longer. We want to
use our research as a guide to developing new products and
improving our marketing.

This publication, Ontario Tourism Facts & Figures,
packages the latest research results and delivers them to
you, the front-line decision-makers of our industry.

Real GDP in Ontario grew by 1.7% during the first quarter of
2002. Growth is expected to accelerate in the last three quarters of
the year to give an overall 4.0% increase for 2002. Ontario’s
economic growth will continue to outpace the Canadian growth
rate in 2003 with an expected increase of 6.2%.

I hope this will help you to gain a better understanding of
the trends, strengths, weaknesses, challenges and
opportunities of tourism development in Ontario and
enhance your efforts to build your business.

The unemployment rate in Ontario remained below the national
level during the first quarter of 2002 at 7.1%, and is anticipated to
Sincerely, remain below the national rate at 7.2% in 2002 and 6.6% in 2003.

,.-"- ~ This further confirms the strength of Ontario’s economy.
I ﬁﬁ-\. Ivm—

Cam Jackson

Short Term Economic Indicators Canada & Ontario

- Q1 2002 (actual), Q2 2002, 2002 and 2003 Foreca
Minister Q1 Q2 2002 2003

2002 | 2002 U] (f

P U]
@7 Real Gross Domestic Can 1.5 1.3 3.6 3.9
Product — ROC ON 1.7 2.4 4.0 6.2

Consumer Price Index Can 0.7 1.5 2.0 2.3

Questions? Suggestions? -ROC ON 0.6 1.1 1.7 23

Please contact Larissa Dencau at (416) 325-8287 or via Unemployment Rate 8‘;]" ;? ;g ;g g;
email at larissa.deneau@mczcr.gov.on.ca Real Disposable Can 05 0.2 19 57
Income — ROC ON 0.9 0.7 2.7 4.7

Published by the Ontario Ministry of Tourism and
Recreation, 9" Floor, Hearst Block

900 Bay Street, Toronto, ON M7A 2E1
WWww.tourism. gov.on.ca

Exchange Rates
(U.S./Can) Can | 0.627 | 0.638 | 0.643 0.656

(f) = forecast, ROC = Rate of change over previous period
Source: Conference Board of Canada




Tourism Statistics & Special Topics

1-800-ONTARIO: Inquiries up in
first quarter, down the second
quarter of 2002

Total inquiries to 1-800-ONTARIO increased by 8% in

January, February and March 2002 over first quarter 2001.

Inquiries remained higher in April —up 17% over 2001.
Poor weather conditions in May and June were the
probable cause of decreases of 26% and 31% for those
months compared to 2001. Overall inquiries during the
second quarter 2002 showed a decrease of 21% from
2001.

Ontario Travel Information

Centres: Fewer visitors at Ontario
TICs

Inquiries at Ontario’s Travel Information Centres (TIC)
were down by 21.1% in May 2002 over May 2001 and
down by 6.8% in June 2002 over June 2001.

Total visitors to Ontario were down by 17.9% in May and
by 11.2% in June 2002, compared to the same periods of
2001.

April 2002 information is not available due to the public
service employees’ labour disruption that affected TICs
throughout the province.

Accommodations: Occupancy and
average daily rates remained down
during first six months of 2002

Ontario occupancy rates for the first six months of 2002
remained below 2001 levels, with an overall drop in
occupancy rate of 5.3%. Average daily rates decreased by 1.0%
during the first six months of 2002 over the same period of
2001.

The following table outlines occupancy and average daily rates
for several different markets across the province.

Occupancy and Average Daily Rates
Year-to-Date June 2002

Occupancy Average
Rate Daily Rate
Market YTD* % YTD* %

2002 ch** 2002 ch**
Downtown Toronto 63.6% -5.8% | $156.22 | -2.2%
Toronto Airport 65.6% -7.9% | $114.67 0.0%
GTA West 60.3% -8.6% $98.77 | -2.1%
GTA East/North 56.5% -9.0% | $105.67 0.4%
Kingston 57.3% -2.5% $97.08 7.6%
Ottawa 64.3% -7.5% | $126.32 | -1.9%
Other Eastern Ontario 51.6% 2.9% 83.09 1.9%
London 56.4% -1.9% 92.49 | -0.3%
Windsor 64.3% 1.9% | $106.67 [ -1.9%
KW/Cambridge/Guelph 58.8% -6.2% $93.27 0.3%
Niagara Falls 48.8% -0.3% | $112.18 | -0.6%
Other Niagara Region 46.0% -8.8% $82.09 5.2%
Other Southern Ontario 49.5% -2.4% $93.21 7.5%
Central Ontario 50.3% -47% | $111.82 4.7%
North Bay 55.1% -4.0% $85.76 1.2%
Sudbury 58.8% -7.5% 81.33 | -0.9%
Sault Ste Marie 50.5% 0.1% 81.31 1.5%
North Western Ontario 67.0% 9.0% 83.51 1.0%
TOTAL ONTARIO 58.9% -5.3% $115.33 -1.0%

* Year-to-date January to June 2002
** percent change over YTD June 2001
Source: Pannell Kerr Forster

Special Topics: Travel Activities &
Motivation Survey Emergent Vacation
Interests: Living History

Some people like to dress up like pioneers and spend their vacations in old-
fashioned tents cooking over open fires; others invest in 19® century
military uniforms and re-fight ancient battles. Of course, there are people
who will come to watch them. Re-enactments are among the emergent
vacation interests analysed in the Travel Activities and Motivation Survey
(TAMS) database.

While not at the top of the list of emerging cultural interests, historical re-
enactments are increasing in popularity in Ontario. There are several
organizations of re-enactors in the province that focus on various time
periods and hold special events depicting battles and other events of
historical significance. In July, 2002 Upper Canada Village in Morrisburg
attracted more than 600 re-enactors (three times more than in 2001) and
approximately 10 to 12,000 spectators (up from an estimated 7 to 8,000 in
2001) to their celebration of the War of 1812.

According to the MTR Tourism Establishments and Stakeholders database,
more than 40 historic sites and attractions across the province (such as Old
Fort William in Thunder Bay and Fort Henry in Kingston) provide a look
into the past through ‘living history’ museums and re-enactment events,
such as weddings, funerals and battles.

According to the latest TAMS report, this emerging market is quite large.
In the two years prior to the TAMS study 36.3 million Canadians and
Americans visited historical replicas of cities/towns with re-enactments.
When asked if they would participate in this type of activity in the two
years following TAMS, 45.8 million Canadians and Americans indicated
that they would likely visit places with re-enactments.

Based on classifications of market segments developed to reflect
demographic make-up, the largest group interested in visiting historic sites
with re-enactments are those classified as “Mainstream Young Families”.
This segment is composed of families with children under 12 years. The
average age in this group is 35.3 years, with the majority (52.8%) aged
under 35 years. Half of this group has a university or college education, of
which 5.5% have an advanced degree (e.g. Master or PhD). The average
household income in this group is $48.200.

The information above is from a new report based on the TAMS database
which discusses several emergent vacation interests of Canadian and
American travellers from outdoor activities to touring. Within the category
of culture and entertainment various activities available in Ontario were
identified such as: visiting natural wonders, visiting amusement parks,
going to the theatre, viewing historic sites, and visiting historical replicas
of cities/towns with re-enactments.

To review the entire TAMS Emergent Vacation Interests report, please see
our Web Site at www.tourism.gov.on.ca/english/research/tams.asp.

TAMS represents a comprehensive assessment of travel behaviour and
motivators and provides a rich and authoritative database by which to
develop marketing strategies and travel products to attract visitors to
Canada and Ontario. TAMS was created by the Ontario Ministry of
Tourism and Recreation in partnership with a number of other provinces
and federal agencies responsible for tourism collaborated to conduct two
large-scale surveys to assess the travel activities and motivators of
pleasure travel among Canadian and American adults 18 and over. For
further details on the TAMS project please visit www.tourism.gov.on.ca/
english/research/tams.asp and/or review the “New Studies and
Publications™ section of this newsletter for a list of several new studies
based on the TAMS database.




Tourism Statistics

International Border
Crossings: Crossings remain
down in first half of 2002 International (Int'l) Border Crossings into Ontario

Percent Change Same Period of Previous Year
Total border crossingsby American and overseas Total QA April May June YTD*

2001 2002 2002 2002 2002 2002
Total U.S. -35% | -136% | -144% [ -123% | -151% | -142%
Total

visitors into Ontario were down by 4.0% in 2001 over
2000, but total crossingsinto Ontario by visitorsthat

spent one night or more increased by 1.1% over 2000. 11.0% | -146% | 227% | -196% | -204% | -188%
Total border crossingsinto the province were down by Total Intl -40% | -137% | -154% | -128% | -155% | -144%
period last year. Overnight border crossingswere (U)vSe =
also down, but only by 0.8%. mig - . g . . .
y by 0 o s 9.9% | -14.7% 20.5% 15.9% 17.4% 16.7%
- i N Apri Ovemight | 1106 | -08% | -125% | -16% | 69% | -47%
Total border crossings remained downin April Intl 70 -©70 270 070 =970 (70
(-15.4%), May (-12.8%) and June (-15.5%). Overall, * Year-to-date
year-to-date 2002 (January to June) international Source: Statistics Canada
border crossingsdecreased by 14.4% over the same
period of 2001.

Ontario’s Tourism Outlook: . Domestic businesstravel isexpected toincrease at ahigher rate

To improve in third quarter than non-businesstravel through 2002, reflecting Ontario’s

2002 Quarterly Tourism Forecast strengthening economy.

- TheMinistry of Tourism and Recreation Forecasting - (Differencesinforecasted visitation level shave been provided
Model predictsthe number of U.S. and overseas against both 2000 and 2001 because 2001 levels were so low
visitors will increase by 5.0% in the third quarter and because of the negative impact of September 11 and the slow-
by 10.6% in the fourth quarter of 2002 (over the same down in the North American economy.)

periods of 2001). Thisfollows a substantial decrease

in the first two quarters of 2002. Overall, the interna- 2002 - 2006 Tourism Forecast

tional market is expected to remain below 2000 - Growth in the number of visitorsto Ontario is expected to
visitation levelsin 2002 (U.S. -1.5%, overseas - increase by 11.5% in 2002 over 2001.
14.3%). - Moderately strong growth isexpected to continue through 2003,

The 2002 domestic travel market will improve by with modest growth in 2004 to 2006.

16.4% over 2001 level. Thisrepresents an increase of
1.4% over 2000 visitation levels.

Ontario’s Annual Tourism Forecast
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Ontario’s Travel Price Index: Cost
of goods and services up slightly

Ontario’s Travel Pricelndex (TPI) increased by 3.2%in
June 2002 over June 2001. This meansthat the same
amount travel -related goods and servicesin Ontario cost
3.2% more in June 2002 than in June 2001.

Ontario’s TPl increased by 3.5% in the second quarter of
2002, over the over the same period of 2001.

The United States’ TPI was negativein May and June,
suggesting that the travel price was not only lower thanin
May and June of 2001 but also lower than in March and
April of 2002. The price of “Other Lodging” (includes hotel
and motel) increased only marginally inthe U.S. in April
and June and decreased in May, which isvery unusual for
the second quarter. Thismay be asign that Americansare
travelling less and may explain the decrease of border
crossingsto Ontario during the first half of 2002.

What’s New in Research?

Useful Web Sites

OntarioMinistry of Tourism and Recreation -
www.tourism.gov.on.ca/french/index.asp

Ontario Tourism Marketing Partner ship —

www.touri smpartners.com/francais.html

Canadian Tourism Commission - www.canadatourisme.com/
fr/ctc/ctc_index.cfm

Satistics Canada - www.statcan.ca/start_f.html

TTRA Canada - www.ttracanada.ca/f/index.htm

TTRA Inter national —www.ttra.com (English only)
Tourism Research Links—www.waksberg.com (English
only)

Tourism Resear ch Exchange - www.trex.uwaterl oo.calfral
World Tourism Or ganization —www.world-tourism.org/
francai gindex.htm

USDepartment of Commerce, Tourism Industries-
tinet.ita.doc.gov/ (English only)

Upcoming Conferences

A special conference on the “ Brownfield Devel opment of
Toronto’sWaterfront” will be held on September 19 and 20,
2002 at the Hilton Toronto Hotel. Call (416) 944-8833 for
moreinformation.

TheTravel and Tourism Research Association’s Canada
Chapter will hold itsannual conference on September 29 to
October 1, 2002 in Edmonton, Alberta at the Coast Edmonton
PlazaHotel. Thisyear’'sthemeis*“Accessto Destinations...
How do you get herefrom there?’. Call (780) 423-4811 for
moreinformation or writeto ttra@tiac.ca.

The Conference Board of Canadawill hold its“ 2002 Business
Outlook: Gaining a Solid Economic Footing” on October 8,
2002 at The Fairmount Royal York Hotel in Toronto. Call 1-
800-267-0666 for moreinformation or visit
www.conferenceboard.ca.

The Canadian Tourism Human Resource Council will hold its
second annual “Tourism Industry HR Forum” on November
15, 2002 at the Delta Toronto East Hotel. Contact Taylor &
Associatesfor more information at (613) 747-0262 or writeto
|horne@tayl orassociates.ca

Provide us with your feedback on this
newsletter! Visit www.tourism.gov.on.ca

New Publications and Studies

PricewaterhouseCoopers has been contracted by MTR to update
the Ministry’sTourism Establishmentsand Sakeholders
(TES) database. The database will be used to assist in future
tourism product research and policy impact analysis, aswell as
for free listings government Web Sites. Should you receive a
guestionnaire, please take thetimetofill it out. For more
information on TES, please contact Jackie Maat (416) 325-1848
or viaemail at jackie.ma@mczcr.gov.on.ca

Several new “ Travel Activitiesand M otivations Survey”
(TAMYS) reports are available on the Ministry’ sWeb Site (http://
www.tourism.gov.on.ca/english/research/tams.asp) at no charge—
Out-of-Town BusinessTravel Market, LifecycleMarkets,
Touring Segmentation, Hands-On L earning Whileon
Vacation, Outdoor Segmentation, Interest in Health Spasand
Emergent Markets.

Two new studiesfocusing onthetravel activitiesand motiva-
tionsof individualsin theyear 2026 are available on our web
site. The studies are based on projected demographic shiftsin the
population in Canada and the US Border States.

Ontario’'sDomestic Travel Market 2000 and 2001 reportsare
available on our web site at http://www.tourism.gov.on.cal
english/research/surveys.asp. Thesearereportsontravel by
Ontario and other Canadian residentsin Ontario and itstravel
regions. They detail the volume of travel and expenditures by
Canadian residentstravelling in Ontario and their rel ated travel
behaviour. Also avail able are hundreds of pagesfor datafromthe
Canadian Travel Survey for your own analysis.

The M TR bi-annual tourism industry forecast isnow avail-
ableonthe MTR web site at www.tourism.gov.on.ca.

The summary of thereport Economic I mpact of Slot M achines
on Hor seracing and Breeding in Ontario can be downloaded
at http://www:.tourism.gov.on.ca/english/research/
development.asp

Please visit our Web Site at
www.tourism.gov.on.ca for information on

the industry’s current performance, as well
as historical trends and statistics.






