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Ontario's Exports and Imports (Goods)

$C millions 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
Total Expots | $177,368 | $177,316 | $163,509 | $125,598 | $145,966 | $155,465 | $162,689 | $164,197 | $177,285 | $196,961
Total Imports | $233,598 | $240,243 | $241,821 | $207,145 | $235,076 | $255,071 | $261,871 | $269,693 | $295,589 | $325,154
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Top 10 Export Destinations 2015 (Goods)

Top 10 Import Sources 2015 (Goods)

By Country By US State By Country By US State

(% of All Ontario Exports) (% of All Ontario Exports) (% of All Ontario Imports) (% of All Ontario Imports)
United States 80.52% | |Michigan 24.57% United States 55.98% | [Michigan 7.98%
United Kingdom 6.37%| | California 13.42% China 12.13%| | Ohio 6.38%
Mexico 1.42%| | New York 5.41% Mexico 7.64%| [ New York 4.34%
Hong Kong 1.27%| | Ohio 4.24% Japan 3.17%| | lllinois 3.23%
China 1.23%| |Indiana 3.21% Germany 2.64%| |Indiana 3.21%
Norway 0.75%]| | lllinois 3.11% Korea, South 1.65%| | Pennsylvania 2.52%
Japan 0.72%| |Pennsylvania 2.95% United Kingdom 1.34%| | Texas 2.50%
Germany 0.67%| | Texas 2.86% Italy 1.15%| | Tennessee 2.35%
Italy 0.48%| |Massachusetts 1.67% Switzerland 1.11%| | California 2.28%
France 0.44%| |New Jersey 1.64% France 0.90%| | Kentucky 2.24%

Ontario's Top 10 Exports 2015 (HS4 Equivalent)

Autos 28.10%  Nickel mattes 1.30%

Gold — unwrought 7.83%  Helicopters, aircraft, and spacecraft parts 1.14%

Motor vehicle parts 6.16%  Bread, pastry, cakes, efc. 1.08%

Medications — packaged for retail use 3.10%  Seats 0.91%

Engines 1.64%  Furniture 0.88%

Source : Statistics Canada, International Trade Division, August 2016 (8/2016)
Export numbers are for domestic exports only.
Produced by Trade & Marketing Division, Policy and Strategy Division of the Ministry of Economic Development and
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