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Introduction
The feature film sector includes a variety of players who perform a range of functions in the feature film supply chain.
The film production community creates the content; distributors negotiate release patterns and promote the films; and
theatrical exhibitors, DVD vendors, Video-on-Demand (VOD) and Over-the-top (OTT) providers make the content
available to audiences. The Ontario film sector includes players operating in all of these areas. A high concentration of
Canada's film production companies, distribution firms and labour force is located in Ontario, specifically in the Greater
Toronto Area.  Ontario's film production sector mainly comprises small- to medium-sized production companies,
producing a combination of proprietary productions and service productions for international producers.

Ontario feature films continue to receive attention at home and abroad for their excellence:

Seven OMDC-funded feature films were selected to screen at the 2012 Toronto International Film Festival: Brandon
Cronenberg's Antiviral, Deepa Mehta's Midnight's Children, Sudz Sutherland's Home Again, Laurent Cantet's Foxfire:
Confessions of a Girl Gang, Ruba Nadda's Inescapable, Anita Doron's The Lesser Blessed and Michael McGowan's
Still. Antiviral won the Skyy Vodka Award for Best Canadian First Feature Film.

OMDC Film Fund recipient A Dangerous Method, directed by David Cronenberg and produced by Martin Katz, Marco
Mehlitz and Jeremy Thomas, won five Genie Awards at the 2012 Genies, including Performance by an Actor in a
Supporting Role.

OMDC-supported feature documentary The World Before Her was selected to screen at the 2012 Tribeca Film
Festival, where it won the prestigious Best Feature Documentary award.

Another high profile feature film shot in Ontario is the Canada-Germany co-production Resident Evil: Afterlife, the
most successful production in Canadian feature film history, hitting $300 million in worldwide box-office receipts.

Two Ontario teams working behind the scenes in the technical side of feature film were awarded 2012 Technical
Oscars. Andrew Clinton and Mark Elendt of Toronto's Side Effects Software received a technical achievement award
for their work on the rendering of 3D effects. A team based in Hamilton and Burlington, Ontario (Raigo Alas, Greg
Marsden, Michael Lewis and Michael Vellekoop) won a scientific and engineering Oscar for their work on the
Pictorvision Eclipse, an aerial camera platform.

Industry Size and Economic Impact
Employment and wages

Ontario's film and television industry contributed $1.26 billion to the provincial economy in calendar 2011—an
increase of $300 million over 2010, and the strongest performance in the province since OMDC started keeping
records in 1986. This production activity accounted for almost 30,000 full-time direct and spin-off jobs.

Statistics Canada figures show that Canadian film, television and video production companies provided $686.1 million
in salaries, wages and benefits to workers in the sector in 2010. Ontario accounted for over 40% of those payments,
disbursing $286 million in salaries—more than any other province.
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Figures from the Canadian Media Production Association's (CMPA) Profile 2011 show that the production of
Canadian theatrical films generated an estimated 7,100 jobs in Canada during the 2010-11 fiscal year. Two thousand
eight hundred of these positions were direct jobs in feature film production, while 4,300 were indirect jobs created
elsewhere in the Canadian economy.

Production volume and budgets

OMDC figures show that 2011 was the best ever recorded year for Ontario's film and television industry, with $1.26
billion in production activity. Feature film spending in Ontario spiked, totaling $397.5 million. This included a 45%
increase in foreign feature film spending, to $231.6 million on 15 productions. Domestic feature film spending saw
even greater growth, of 165% to $165.9 million, due in large part to a number of big budget treaty co-productions
such as Resident Evil: Retribution, Cosmopolis and Silent Hill: Revelation 3D.

These increases in Ontario are happening at a time when overall feature film production in Canada is slowing slightly.
Data from CMPA's Profile 2011 shows that Canadian theatrical film production fell to $306 million in 2010-11. This
decrease of 11% from 2009-10 was due to fewer feature films overall, and also fewer very-large budget films. Many
mid-range budget films such as the OMDC-funded Take This Waltz populated the slate of Canadian films in 2010-
11.The number of full-length Canadian films produced for theatrical release during the 2010-11 period fell to 86 and
the volume of English language production also decreased to $205 million.

CMPA figures show that the number of Canadian treaty co-production projects in theatrical film increased in 2010,
from 16 to 27, while the value of these projects grew by 21%, from $178 million in 2009 to $216 million in 2010,
continuing the recovery from 2008's 11-year low that began in 2009. France continued to be Canada's largest treaty
co-producing partner in 2010 with 65 feature films totaling $592 million in production volume.

Revenues and related figures

In 2010, Canadian film, television and video production businesses reported $3.3 billion in operating revenues,
reflecting an increase of 7.6% from 2009. Since operating expenditures rose similarly (7.9%) the industry's profit
margins saw only a slight decrease, from 2.1 to 1.8% from 2009 levels, according to Statistics Canada. The majority
of Canadian production revenues, 54%, were generated by television production, including both independent and
broadcaster in-house production. Feature film production accounted for 15% of production revenues during the year.

Statistics Canada figures also confirm that Ontario is central to the Canadian film and television production sector. In
2010, Ontario film, television and video production companies accounted for 51.7% of Canada's overall film and
video production operating revenues, followed by Quebec at 27.9% and B.C. at 12.5%. These figures represent a
14% increase in the Ontario share of national revenues over 2009. Ontario film, television and video production
companies earned $1.7 billion in operating revenues in 2010, which is an 18% increase over 2009, although following
the national trend expenses also rose, resulting in a profit margin of 2.7%― a gain over 2009's 1.9%.

Figures from the Computer Animation Studios of Ontario (CASO) show that the computer animation and visual
effects industry in Ontario is expanding, with a 17% annual compound growth rate. Between 2008 and 2010,
revenues in Ontario for these industries grew from $97.4 to $156.3 million. The economic impact of these industries
in 2010 in Ontario was $190 million.
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Consumer market

According to PricewaterhouseCoopers, the global filmed entertainment market (which includes theatrical box office
take for feature film, consumer spending on home video, purchases at online stores and the purchase of physical
home video products, as well as online, download and streaming services) is estimated to be valued at US $85.4
billion in 2011, less than a percent increase since 2010. The Canadian portion of the market is estimated at US $3.9
billion for 2011, also up less than one percent from 2010 levels. In 2012, PricewaterhouseCoopers predicts that the
overall filmed entertainment market will begin to return to health; new and enhanced digital streaming and download
services will drive electronic spending in this market.

Box Office Revenues in Canada, by Origin of Production

Source:  CMPA, Profile 2011 - An Economic Report  on the Canadian Film and Television Industry , p. 71-73.

Canadian theatres surpassed the $1 billion threshold in box office revenues for the second year in a row in 2010 with
$1.03 billion in earnings, continuing a four-year trend of rising revenues. Canadian English and French language
features earned $32 million of those revenues, for a 3.1% share of the national box office, with Canadian English
language features capturing a 1.4% share of the Canadian market. American films accounted for 92.7% of the box
office during 2010. One hundred and eleven Canadian films screened in Canadian theatres that year.

While theatrical box office still represents a key platform for the exhibition of Canadian films, other platforms such as
physical home video rentals and sales and television release windows (e.g. video-on-demand, specialty and pay
television and conventional television) account for a large share of the total audience for films. In 2010, the 3.1% box
office share for Canadian films was higher than both home video sales at 1.2% and home video rentals at 2.9%.
However, Canadian English feature films in 2010 had a 7.4% share of pay television, 6.9% of conventional television
and 3.1% of specialty television—in each case, equal to or more than in the theatrical market.
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Penetration of Blu-ray and Personal Video Recorders
(PVRs) in Anglophone 18+ Canadian Households, Percent

Media Technology Monitor, Media Technology Adoption Spring 2012 Update, pp. 25 and 27.

Trends and Issues
Growth rate and industry trends

The Canadian filmed entertainment market is anticipated to grow at a compound annual growth rate of 2.5% through
2016. Somewhat faster price growth in Canada, as opposed to the U.S., is expected to provide better growth in box
office spending―box office growth in Canada for the period 2012-2016 is expected to be 4.5%, compared to 3.6% in
the U.S. Overall, the global filmed entertainment market is anticipated to increase at a compound annual rate of 3.1%
through 2016, for a total projected value of US $100 billion.

Growth in digital cable and telephone company subscriptions has buoyed the market for films available through
television providers. In Canada in particular, in the past five years spending in this area has seen double digit growth.
Although the U.S. has seen expansion in this area as well, a drop in cable subscriptions in 2011 has slowed growth
there. However, the most dynamic component of the electronic distribution market remains Over-the-top (OTT) and
streaming services such as Netflix, which bypass providers of television subscriptions altogether. Netflix now has 1
million subscribers in Canada, but is facing recent competition from other streaming services, such as Cineplex's
Cineplex Store in Canada.

The physical home video rental market in
North America is declining. PwC expects
that the physical "sell-through" market will
fall globally at a 7.9% compound rate to
2016. In Canada, Rogers Video shuttered
its remaining video rental stores in April
2012, after posting a 43% loss in 2011.
That series of closures followed the exit of
Blockbuster Video from Canada in 2011.
Despite the downward trend in the video
rental market, there is still a proliferation
of newer devices such as personal video
recorders (PVRs) and Blu-ray players in
Canadian homes―Blu-ray players were in
34% of anglophone adult 18+ homes in
the spring of 2012, while 37% of homes in the same time period had PVRs. PVRs are offered by broadcasting
distributors in order to expand their traditional services, and consumers are increasingly adopting integrated PVR set-
top boxes.
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Global and domestic issues

A 2012 report by the CMPA examines the ways Canadian content producers can protect their ability to create and
deliver Canadian content in the new era of "content anywhere, anytime". Recently, with a dramatic shift to video
viewing there has been a concurrent increase in video offerings across many online platforms. Increasingly, viewers
are demanding more professionally-produced, higher quality content in contrast to amateur or user-generated video.
In Canada, where traditionally the cost of creating Canadian programming has been partly offset by tangible benefits
paid by broadcasters, the disruption caused by viewers' ability to bypass the regulated system will have a major
impact. An opportunity exists for Canadian television producers to deliver high-quality video content to the global
marketplace through accessing online platforms.

Recent research by the Canadian Film Distributors and Exporters Association (CAFDE) examines the key role
Canadian feature film distributors play in the financing, marketing and exhibition of Canadian films. Seventy seven
percent of theatrical films in Canada are released by Canadian-owned and –controlled distributors. Demand for
content on multiple screens and platforms has an impact on the distribution sector as well as content creators. The
traditional sequential movement of a feature film through the value chain (i.e. theatrical release →home video/DVD
→digital delivery and VOD →pay television →network television →cable television) is being disrupted. Canadian
distributors are closely watching developments in the U.S. and Europe to determine how different release strategies
can exploit the opportunities available due to different distribution platforms.

Companies operating in the Canadian feature film sector find attracting investment capital a challenge. Canadian
producers consistently struggle to raise sufficient capital to create feature films. Recent changes in the landscape of
public financing of feature film in Canada have had an effect on Ontario producers. In the April 2012 Federal budget,
the government announced (among other austerity measures) that Telefilm would be required to achieve cost
savings of $10.6 million over a three-year period. The agency worked to limit the impact of this restructuring―for
example, bringing its Theatrical Documentary Program back to prior funding levels by bringing the National Film
Board (NFB) on, in addition to the Rogers Group of Funds, as a program partner. The documentary production
community continues to seek alternate ways to fund theatrical documentaries in Canada in this environment.

Government assistance

At the federal level, feature film producers have access to government funding through tax credits and the Canada
Feature Film Fund (CFFF). In 2010-11, CFFF funding accounted for $65 million, or 24% of the financing, for
Canadian feature films.

Ontario feature film producers currently have access to provincial government funding through tax credits including
the Ontario Film and Television Tax Credit, the Ontario Computer Animation and Special Effects Tax Credit and the
Ontario Production Services Tax Credit as well as the OMDC Film Fund and the OMDC Export Fund. OMDC also
provides funding to trade and event organizations in the production sector through the Industry Development Program
for events and activities that stimulate the growth of the industry.

In November 2011, an OMDC delegation including ten Ontario screen-based producers led a trade mission to India,
in partnership with Telefilm. The mission delegates travelled to Mumbai and Goa, to meet with Indian film industry
leaders and encourage the forging of new relationships between Ontario and Indian filmmakers. Business-to-
business meetings with Indian producers, executives and financiers were among the activities.
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Through its Film Commission, OMDC markets the province as a preferred location for filming and provides
complimentary location scouting and facilitation assistance to feature film producers, both domestic and service, who
are considering Ontario for their productions. OMDC, through a financial partnership with the City of Toronto and with
targeted marketing support provided by industry trade organization FilmOntario, maintains a full time marketing
presence in Los Angeles. The office provides on-the-ground marketing to attract production to Ontario as well as
support to Ontario screen-based content creators in accessing the L.A. marketplace. The L.A. office continues to
make a significant contribution to Ontario's foreign production activity, building on 2010-11 results, when a total of 16
productions that received direct assistance through the office chose to shoot in Ontario, representing $210 million in
economic activity.

Four Film Fund recipients—Splice, Cooking with Stella, Score: A Hockey Musical and Barney's Version are among
the Top Ten Canadian-produced films in the English market in 2010, with a combined theatrical box office of over
$2.5 million.

Top Ten Canadian-produced Films 
in English Market, 2010

Title
Canadian
Box Office (Millions)

1. Resident Evil: Afterlife† 5.84

2. Splice*† 1.87

3. The Imaginarium of Dr. Parnassus 0.98

4. Fubar 2 0.56

5. Gunless 0.54

6. The Trotsky 0.36

7. Cooking With Stella* 0.29

8. Score: A Hockey Musical*† 0.25

9. Nowhere Boy 0.22

10. Barney's Version* 0.18

* OMDC-funded
† supported by OMDC Ontario Film Commission 

Source:  Motion Picture Theatre Associations of Canada (MPTAC); CMPA Profile 2011, p. 72.

Profile current as of September 25, 2012
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