FW: Afternoon Media Scan: Fair Hydro Plan - March 20,
2017

From: "Halford, Gavin (ENERGY)" <gavin.halford@ontario.ca>

To: "@ENERGY-COMM-Issues_and_MediaRelations" <energy-comm-
issues_and_mediarelations@msgov.gov.on.ca>, "Sermat-Harding, Kaili (ENERGY)"
<kaili.sermat-harding@ontario.ca>, "Hume, Steen (ENERGY)" <steen.hume@ontario.ca>, "Reid,
Michael (ENERGY)" <michael.reid@ontario.ca>, "Armstrong, Hillary (ENERGY)"
<hillary.armstrong@ontario.ca>, "Burns, Robert (MEDG/MRIS)" <robert.burns@ontario.ca>,
"Chander, Sunita (ENERGY)" <sunita.chander@ontario.ca>, "Colalillo, Sam (ENERGY)"
<sam.colalillo@ontario.ca>, "Esdaile, Trevor (ENERGY)" <trevor.esdaile@ontario.ca>,
"Imbrogno, Serge (ENERGY)" <serge.imbrogno@ontario.ca>, "Hume, Steen (ENERGY)"
<steen.hume@ontario.ca>, "Kitchen, Matthew (ENERGY)" <matthew.kitchen@ontario.ca>,
"Nutter, George (ENERGY)" <george.nutter@ontario.ca>, "Ruttan, Craig (ENERGY)"
<craig.ruttan@ontario.ca>, "Sermat-Harding, Kaili (ENERGY)" <kaili.sermat-
harding@ontario.ca>, "Teliszewsky, Andrew (ENERGY)" <andrew.teliszewsky@ontario.ca>,
"Thompson, Erin (ENERGY)" <erin.thompson@ontario.ca>, "Whittington, Matt (ENERGY)"
<matt.whittington@ontario.ca>, "Coker, Meaghan (ENERGY)" <meaghan.coker@ontario.ca>,
"Martin, Eric (ENERGY)" <eric.martin@ontario.ca>, "Campbell, David (ENERGY)"
<david.campbell2@ontario.ca>, "Dade, Christine (ENERGY)" <christine.dade@ontario.ca>,
"Imlay, Patrick (ENERGY)" <patrick.imlay@ontario.ca>, "McGoey, Eric (ENERGY)"
<eric.mcgoey@ontario.ca>, "Chatterjee, Jeet (ENERGY)" <jeet.chatterjee@ontario.ca>,
"McGrath, Jessica (ENERGY)" <jessica.mcgrath@ontario.ca>, "Cox, Hilary (ENERGY)"
<hilary.cox@ontario.ca>, "Pagel, Alexa (ENERGY)" <alexa.pagel@ontario.ca>, "Biggs, Megan
(ENERGY)" <megan.biggs@ontario.ca>, "Barbaro, Rachel (ENERGY)"
<rachel.barbaro@ontario.ca>, "Tretiakov, llia (ENERGY)" <ilia.tretiakov@ontario.ca>, "Feather,
Adam (ENERGY)" <adam.feather@ontario.ca>, "Stromberg, Richard (MMA/MHO)"
<richard.stromberg@ontario.ca>, "Martin, Ashley S. (MMA/MHO)" <ashley.s.martin@ontario.ca>,
"Berry, James (ENERGY)" <james.berry5@ontario.ca>, "Lyon, Sam (ENERGY)"
<sam.lyon@ontario.ca>

Date: Mon, 20 Mar 2017 16:00:51 -0400

From: Electronic Media

Sent: March-20-17 4:00 PM

To: @OPO-Media Relations and Issues Management; Bevan, Andrew (OPO); McEachern, Gillian (OPO);
Donelson, Philip (OPO); Bossin, Bryan (OPO); Tomney, Genevieve (OPO); @CAB-Trans CO; Baker, Carys
(ENERGY); Berry, James (ENERGY); Bodrug, Andrew (ENERGY); Campbell, David (ENERGY); Coker,
Meaghan (ENERGY); Den Heijer, Kevin (ENERGY); DeWolfe, Julie (ENERGY); Esdaile, Trevor (ENERGY);
Festeryga, Katherine (ENERGY); Foster, David (ENERGY); Igbal, Muhammad (ENERGY); McGrath, Jessica
(ENERGY); Moseley-Williams, Kate (ENERGY); Nekolaichuk, Colin (ENERGY); Olsheski, Mark (ENERGY);
Ramasra, Raynier (ENERGY); Ruttan, Craig (ENERGY); Singh, Alysha (ENERGY); Teliszewsky, Andrew
(ENERGY); Thompson, Rachel (ENERGY); Tresise, Landon (ENERGY); Tretiakov, Ilia (ENERGY); Walman,
Evan (ENERGY)

Cc: Sumi, Craig (CAB); Di Giovanni, Robert (CAB); Law, Sally (CAB); Stinson, Jeffrey (CAB); Nutter,
George (ENERGY); Halford, Gavin (ENERGY); Electronic Media
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Online Coverage

Toronto Slt®aRALS UNDER FIRE FOR ADS PROMOTING HYDRO RATE CUT
By: Robert Benzie
March 20, 2017

https://www.thestar.com/news/queenspark/2017/03/20/liberals-under-fire-for-ads-promoting-hydro-rate-
cut.html

As the governing Liberals gear up for an all-out advertising blitz to promote a 25-per-cent reduction in
hydro rates this year, they are under fire for jumping the gun with radio ads.

Both the opposition Progressive Conservatives and New Democrats complain the commercials that began
airing Friday are in contempt of parliament because the new rate cut has not yet been approved officially.

“This Liberal government has no business in possibly spending millions of hard-earned taxpayer dollars on
self-promoting hydro ads,” PC Leader Patrick Brown said Monday.

“They are blatantly partisan and they are littering radio stations and social media in a sad attempt to save
this government’s falling popularity,” fumed Brown, who is expected to unveil his party’s plan for hydro
relief within weeks.

NDP Leader Andrea Horwath blasted “the self-serving, partisan radio ads” that are coming months before
bills are to be lowered in June.

“Not one dime has come off the skyrocketing hydro bills and this premier has not tabled a plan yet, nor
even any legislation yet to show Ontarians what their money is going to be spent on, or if they are even
going to save any money in the future,” said Horwath.

“But she is still spending more money on advertising, claiming that the problem has been solved,” she
added.

Premier Kathleen Wynne was unrepentant about the two radio spots, which include the line “we’ve heard
you,” a reference to the furor over skyrocketing rates.

The Liberal government is cutting hydro rates by 25 per cent. They will be held at inflation for at least the
next four years.

“We have a plan that actually will reduce people’s electricity bills and will reduce those bills by the
summer,” said Wynne.



“Substantial relief: 25 per cent on average off all bills across the province for residents who pay for
electricity in their homes and further relief for people who are paying disproportionately high distribution
costs in remote and rural areas and an enhancement to the Ontario Electricity Support Program that will
help people on low incomes.”

Energy Minister Glenn Thibeault told reporters the Liberals have “spent under $1 million on both the radio
ads and the social media ads” and there will be “more to come” in print and on television.

Three weeks ago, Queen’s Park announced a 17-per-cent cut in electricity prices atop the 8-per-cent
reduction that took effect Jan. 1, when the provincial portion of the harmonized sales tax was removed
from bills.

The measures will cost $25 billion in increased interest payments on the cost of recent electricity system
improvements, which will now be amortized over the next 30 years.

With files from Rob Ferguson

C P2 4l:IBERAL' S HYDRO ADS ARE IN CONTEMPT OF PARLIAMENT, T ORIES SAY
By: Allison Jones
March 20, 2017

http://www.cp24.com/news/liberal-s-hydro-ads-are-in-contempt-of-parliament-tories-say-1.3332638

TORONTO -- Taxpayer-funded ads about planned hydro bill reductions put the Liberal
government in contempt of parliament, the Opposition charged Monday.

Both the Progressive Conservatives and NDP say the radio and social media ads are only meant
to boost the popularity of a party sagging in the polls.

Energy Minister Glenn Thibeault said the government has so far spent less than $1 million -- how
much less, he wouldn't say -- on the ads, but that adding print and TV to the campaign later is
likely.

"It's important for us to make sure that we let everyone know about the 25-per-cent reduction
that's coming," he said.

The ads say people will receive an average of 25 per cent off their hydro bills this summer and
rate increases are being held to inflation for four years. It doesn't mention that the 25 per cent
includes an eight-per-cent reduction that already took effect Jan. 1.

Thibeault noted that not a lot of people know about the Ontario Electricity Support Program for
low-income ratepayers, so it's important to inform people of hydro relief programs.

But, Progressive Conservative Leader Patrick Brown noted, the OESP requires people to sign
up to qualify. The planned additional 17-per-cent reduction is going on bills automatically.

"This is all about Liberals trying to help themselves," he said. "They're going to waste hundreds
of thousands of dollars, maybe millions, of taxpayer dollars not towards reducing hydro bills, but
to promote themselves."

NDP Leader Andrea Horwath said public money is being used for partisan purposes.

"The Liberals have been in bad shape politically for some time now," she said. "This phantom
plan that they threw out the door was a way to save their own political skin -- it had nothing to do
with the people of Ontario."

The Progressive Conservatives believe the ads are a case of contempt of parliament because no



legislation has been passed or even tabled, and promoting the policy as definite presumes the
will of the house.

But government house leader Yasir Naqvi said the ads don't interfere with the proceedings of the
house because there is nothing to interfere with, since no legislation has yet been introduced.

The Speaker will rule at a later time.

Auditor general Bonnie Lysyk has said the ads likely wouldn't have been approved under old
government advertising rules that gave her more discretion to deny ads she felt were partisan.

E-a yToday Wane L IBERALS’ PARTISAN HYDRO ADS IN CONTEMPT OF PARLIAMENT. P C's
by: BayToday Staff
March 20, 2017

https://www.baytoday.ca/local-news/wynne-liberals-partisan-hydro-ads-in-contempt-of-parliament-pcs-
566031

Ontario PC's today charged that Kathleen Wynne’s taxpayer-funded hydro ads are in contempt
of parliament.

MPP Wilson informed the Speaker today that he will rise on a point of privilege arguing a case of
contempt by the Ministry of Energy.

"The self-congratulatory ads, which the auditor general has said are out of line, are running
before legislation has been introduced, an alleged breach of parliamentary rules," says a PC
news release.

House Leader Jim Wilson said “What we’ve got here is a clear case of electioneering from the
Wynne Liberals using taxpayer dollars.”

The ads in question appeared on both social media and radio markets across Ontario.

Ontario PC Leader Patrick Brown has already written to Minister Liz Sandals asking her to
immediately stop the ad campaign, release a detailed account of the budget for these
advertisements, as well as which consulting firms received the contracts.

"These ads are potentially costing millions of dollars while families, businesses, hospitals,
schools and other institutions suffer every day from affordable electricity bills," continues the
release.

“Neither MPPs nor the public even know what the new hydro scheme looks like, what it will cost,
and who will get left behind,” added Wilson. “Clearly, these advertisements serve no purpose
other than to promote Kathleen Wynne’s re-election.”

“Based on past parliamentary rulings, we feel that we’ve got a very strong case. We look
forward to hearing the ruling of the Speaker,” said Wilson, noting that the Ministry of Energy has
previously confirmed that legislation is needed to enact this new hydro scheme.

TV Transcripts (Noon)
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Anchor: At Queen’s Park, controversy continues over government ads promoting the hydro rate
cut. The Progressive Conservatives say the ads put the Liberal government in contempt of
Parliament. PC House Leader Jim Wilson says the radio and social media ads are a clear case
of electioneering using public money. The ads point out that people are going to receive an
average of 25 per cent off their hydro bills this summer and rate increases are being held to

inflation for four years. Wilson says the ads promise a timelined outcome when nothing has yet
passed the Legislature or even been tabled.



