Advertising

Q71. How much is the government spending on advertising for this latest round of price
mitigation initiatives?

We are committed to improving the public’s understanding of the energy system.

It is important that the people of Ontario know about the decisions we are making so that they
can effectively participate in making decisions on how they use energy.

Advertising is crucial for raising awareness about government programs and to ensure that all
Ontarians are aware of how these programs will impact them.

For the placement of advertising regarding the Fair Hydro Plan on radio to date, the
Government has committed approximately $700,000. The Government has also committed
approximately $65,000 to social media advertising|

We continue to assess the need for future public awareness activity.
Q72. Was a competitive competition held to select the advertising agency in charge of
the campaign?

The advertising agency chosen to help our government raise awareness on these new
initiatives is an approved Vendor of Record, with considerable experience in the energy sector.

All the necessary approvals and processes were followed during the selection of the advertising
agency.

Our advertising campaign has been, and will continue to be, reviewed and approved by all the
proper agencies/parties, including the Auditor General and the Advertising Review Board.

Q73. Why is the government spending money on advertising for this plan when it could
be putting those funds toward lowering electricity prices?

We are committed to improving the public’s understanding of the energy system.

It is important that the people of Ontario know about the decisions we are making so that they
can effectively participate in making decisions on how they use energy.

We have been listening to people in all parts of the province and understand that they need us
to do more and that’s why we are introducing this plan.

The new Rate Relief Plan will bring in more savings now through new initiatives that will cut
costs directly on your energy bill.

Advertising is crucial for raising awareness about government programs and to ensure that all
Ontarians are aware of how these programs will impact them.
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For the Affordability Fund, targeted outreach is planned, as opposed to broad marketing, to
ensure that support is delivered to customers who need it most.

Another resource available to Ontarians is the Ministry of Energy’s emPOWERmMe website, an
online resource dedicated to public education about electricity.

Q74. Did the government go through the proper approvals process for this advertising
campaign? Was this advertising campaign approved by the Auditor General and the
Advertising Review Board?

We understand the importance of transparency and accountability.

Our advertising campaign has been reviewed and approved by all the proper agencies/parties,
including the Auditor General and the Advertising Review Board.

All the necessary approvals and processes were followed during the selection of the advertising
agency.



