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Nearly one-half of those claiming awareness of Ontario’s Fair Hydro plan cite their awareness coming from 
an online source – this climbs to 59% among those claiming to definitely be aware of the plan

NET Online 59 34
   Online news 30 20
   Social networking site (Facebook, Twitter, etc.) 18 11
   Internet (website/forums) 4 2
   Ontario Government website 5 <1
   My hydro company website 2 <1
TV 36 36
Newspaper or magazine 34 28
Radio 23 24
Information accompanying my hydro bill 9 7
Friends or Family 5 7
Flyer/pamphlet/newsletter 1 1
News (General) 1 1
Media (General) 1 <1
Email (General) 1 -
Mail (General) 1 <1
Experts/professionals 1 -
Other 1 2
Don't know/not sure 1 5
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