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Wynne worse than McGuinty on ads

Of all the examples of government waste revealed in Ontario Auditor General Bonnie Lysyk's annual
report, perhaps the most startling is this.

When it comes to spending taxpayers'money on partisan advertising, Premier Kathleen Wynne can not
even match the level of political integrity demonstrated by her Liberal predecessor, Dalton McGuinty.

As a result, Lysyk concludes, the Wynne government spent over $17 million of tax money in 2016/17
alone running partisan political ads promoting itself, that would not have been allowed under McGuinty's
government.

McGuinty, after winning power in 2003, passed the Government Advertising Act, which took effect in 2005.
It gave the auditor general the power to veto partisan advertising designed to make the government look
good, rather than convey useful information to the public.

In 2015, Wynne gutted that law by passing amendments severely restricting the auditor general's ability to
veto partisan advertising.

Ever since, according to Lysyk, the Wynne government has been using millions of tax dollars to pay for
political ads she would have vetoed under McGuinty's law but had to allow under Wynne's amendments.
Last year, the Wynne government spent over $58 million on advertising - the highest level in a decade.
Lysyk found 30%, $17.4 million, was spent on advertising whose main purpose appeared to be to make
the government "look good".

Among the most egregious examples was a $5.6 million advertising campaign on climate change.

Part of it, said Lysyk, appeared to be designed to "create apprehension (in adults and children) about the
effects of climate change so viewers will be more likely to support Ontario's Climate Change Action Plan."
Another part, "did not provide viewers with any useful information" and made claims that appeared to be
"overstated”, designed "to foster a positive impression of the government”.

Lysyk criticized a $1 million radio ad campaign promoting Wynne's 25% electricity rate cut before the
enabling legislation was even passed, and a $1.9 million television campaign about creating more daycare
spaces that "could be perceived as a political commitment in light of the forthcoming June, 2018 election."
So according to the auditor general, the Wynne government is using our money to pay for Liberal
advertising to get itself re-elected. Had enough yet?
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