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Purpose

To provide a recap of the 2016 Save on Energy

campaign and discuss plans for 2017
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2016 Save on Energy Campaign Recap

Marketing efforts reflected more inspirational and

positive messages and approach

Breadth of marketing activity widened considerably

incorporating grassroots outreach and content

marketing

Brand campaign made an impact in shifting peoples

perceptions and intentions about conservation programs

LDCs engaged in marketing effort with more
consistent application of the Save on Energy brand
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2016 Provincial Marketing and Support
lierrRODUCING Ali THE

THINGS YOU NEVER THOUGHT
AVNC ENFg5y coml ox

60 second TV Ad httpswwwyoutubeconnwatchv=5n4NhXgLjtE

30 second business Ad httpswwwyoutubecomwatchv=opNsgtgVVTal

30 second res Ad httpswwwyoutubeconnwatchv=915GuuDHvM
PWN Website httpswwwpowerwhatsnextca
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Marketing Approach and Roles

Emotional

Connection

A

V

Tactical Support

IESO Lead

IESO

Supporting LDC
Efforts

Why should I care about this

Inspire interest broad relevance of role

ow is this beneficial to me specifically

EngageEducate Tailored benefit driven

LDClead

Get Started

Tools Products

Services

Co Owned
Communication System
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2017 Media Plan Update

TV advertising on hold decision to be reevaluated midyear

Q1Q2 TV investment redistributed to amplify existing Business to

Business B2B and Business to Customer B2C efforts and reach

consumersbusinesses via alternate mediums while achieving similar

reachfrequency levels as originally planned

o Advertisements to focus on influencer programs online videos content

sponsorship paid soda magazines and search

o Mediums include online brand videos radio and digital outofhome

Highquality brand support videos to be initially aired online with

possibility to be aired on TV later this year

Business targeted sponsored News Talk Radio formats including

brand sell content and sponsorship opportunities see next page

IESO developing new brand campaign creative
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Radio Stations by Market

Toronto

Toronto

680 News

NEWSTALK 1010

Toronto I Talk Radio AM 640

Ottawa English 580 CFRA
Ottawa English I

1310 News

London I AM 980

London

St Catharines

Hamilton

News Talk 1290 CJBK

News Talk 610 CKTB

ill

ramm hElls

All News 4

News Talk 8

Sports Talk 10

Talk Radio I 5

NewsTalkSports I

14

1
NewsTalk 7

NewsTalkSports 9

New Talk 5

x

AM 900 Hamiltons News Talk Leader

Kitchener 570 News

Peterborough

Windsor

Extra 905

AM 800 CKLW

liii

NewsTalk 6

News 7

Sports Radio Hot Talk 6

NewsTalk 1
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2017 Marketing Activities To Date

Week 1 1
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Influencer Strategy for Home and Business

JimTreliving owner of Boston Pizza and Mr Lube
advocating the benefits of energy efficiency

Three vignettes airing on CBC television shows from February 13

March 31 and on cbcca

Vignettes indude salon owner Marc Anthony oneonone with

Jim Treliving and past Dragons Den pitcher Steeped Tea

Social media campaign further promoting vignettes on Facebook

Twitter and LinkedIn

Integration across two Bryan Baeumler home

improvement programs about how energy efficiency

adds value to your home
Three inshow spots highlighting smart thermostats utility

rooms and home energy audits

Three additional TV spots promoting LED lights Energy Star and

utility rooms airing on HGTV and Global TV

Social media campaign promoting spots on Facebook and Twitter
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2017 Spring Coupons Event

Coupon Event March 31 April 30

Radio radio spots will be aired more heavily during the first two weeks

of the campaign

Energy savings related sponsored content articles and quizzes produced

and disseminated by thirdparty publishers BuzzFeed Yahoo

Mobile advertising geotargeted ads catching people when they are in or

close to a participating store

Social media advertising Facebook Twitter
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B2B and B2C Video Promotion

On the street videos profiling Ontario homeowners

and testing their knowledge on energy efficiency

Educational video series geared towards small and

medium businesses on lightbulbs lighting technologies
and energy management practices

Energy Management Expert
Video series profiling energy expert Stephen Dixon and

his three principles for businesses to succeed in energy
efficiency Business examples indude the City of

Greater Sudbury and K in Pembroke

Case studies

Videos highlighting Ontario businesses that have

participated in Save on Energy programs and their

success stories
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Leverage learning and insights from 2016 and continue approach to engage consumers at a

grassroots level with key messages that resonate and address key consumer questions

464SSMiii4

M0

eso
nettinglodry ENERtar

Fowenng Tumvrow

IESON0018401



2017 Residential Event Plan

Ontario Science Centre March Break

Midland Home Show

KW Multicultural Festival

Orangeville Ribfest

Collingwood Elvis Festival

Kempenfest Barrie

Canadas Largest Ribfest Burlington

Norwood Fall Fair

Royal Winter Fair

Canada Day

North Bay Summer In The Park Festival

27th Annual Peach Festival

The Powerboat Festival

Taste Ajax

Welland Fair

Stratford Fall Fair

Toronto Hydro

Midland PUC

Kitchener Wilmot

Orangeville

Collus PowerStream

PowerStream

Burlington Hydro

Hydro One

Toronto Hydro

Thunder Bay Hydro

North Bay Hydro

Niagara ontheLake

Blue Water Power Sarnia

Veridian Connections Ajax

Welland Power Welland

Festival Hydro Stratford
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2017 Revised Advertising Calendar
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Next Steps

Influencer programs TVradio vignettes and amplification March July

Owned content case studies Streeters S Dixon videos promotion March July

Coupons event April

New brand campaign creative developmentproduction March June
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