
From: 

Sent: 

To: 

Subject: 

Anna.Pace@ttc.ca [Anna.Pace@ttc.ca] 

5/22/2012 3:49:33 PM 

Judy.Pfeifer@metrolinx.com 

RE: More info 

Judy 

The following is i nformati on that Argyle prepared regardi ng costs for recommended adverti si ng. They also 
i nvesti gated transi t shelter and offi ce bui 1 di ng adverti si ng but it was very expensive. We would 
contract through Argyle for the piacement unless that approach is not acceptable under Provincial rules. 
Argyle's contact is with TTC not Metrolinx if that helps. 

Transi t Medi a Piacements 
Cost of transi t medi a piacements for three 12 week campai gns (36 weeks total), i ncludi ng: 
• 275 Bus Interior Posters (Buses from Mount Dennis & Wi1 son Garages to target corridor) 
• 75 Transit 70's Posters backs of buses (Buses from Mount Dennis & Wi1 son Garages to target 
corridor) 
• 250 Subway Std Interior Posters horizontal posters in subways 
• 8 Station Speci fi c Posters verti cal station posters 
• 3 Bi11 boards at key 1ocati ons across Corri dor: Black Creek Drive, Lai rd, Scarborough Town Centre 
• Total anti ci pated Gross i mpressi on: 1.9 bi11i on 
• Cost i ncludes a 60% di scount. Pi us 5% admi ni strati ve fee for speci ali zed servi ces. Does not 
i nclude desi gn or producti on of creative. 
• Total cost for transi t media: $293,895 

Residential Network 
Cost of resi denti al adverti si ng for two 12 week campai gns (24 weeks total), i ncludi ng: 
• Resi denti al adverti si ng piacements in approxi mately 300 apartment bui1di ngs in Toronto. A total of 
48,000 spots to be piayed on vi deo screens. 
• Cost i ncludes a 33% di scount. Pi us 5% admi ni strati ve fee for speci ali zed servi ces. Does not 
i nclude vi deo development or producti on of creative. 
• Total anti ci pated Gross i mpressi ons : 9,629,952 
• Total cost of resi denti al network (300 bui 1 di ngs) : $40,950 

Ori gi nal Message 
From: Judy Pfei fer [mailto:3udy.Pfeifer@metrolinx.com] 
Sent: May 18, 2012 16:33 
To: Pace, Anna 
Subject: RE: More info 

Thanks Anna. 

Have a great 1ong weekend. 

Ori gi nal Message 
From: Anna.Pace@ttc.ca [mai1 to:Anna.Pace@ttc.ca] 
Sent: Fri day, May 18, 2012 4:21 PM 
To: 3udy Pfei fer 
Subject: RE: More info 

I wi11 send you the costs Argyle provided in an earlier package. 

Ori gi nal Message 
From: Judy Pfei fer [mai1 to:Judy.Pfei fer@metroli nx.com] 
Sent: May 18, 2012 13:53 
To: Pace, Anna 
Subject: More info 

Anna 

Anna 

FYI - I am just using the enti re Argyle deck (whole) when I am bri efi ng folks. 

MX ADVERTISING00000608.0001 

mailto:Anna.Pace@ttc.ca
mailto:3udy.Pfeifer@metrolinx.com
mailto:Anna.Pace@ttc.ca


Could Argyle provide me 

- the number breakdown of the information presented in the slide entitled 'Insights' (#13) 

- the number breakdown down behi nd the names that were tested, i ncludi ng the top two (LRTO and 
TransiTO) 

Goi ng forward I anti ci pate the following 

- there are provi ncial rules re adverti si ng and I need to 1 earn more 

- I wi11 need to cost out i mplementi ng the pi an -smal1/medi um/1arge tier of budget costs for the 
branding/advertising 

Judy 

-'sent from judy' s bb* 

The i nformati on transmi tted is i ntended only for the person or enti ty to whi ch it is addressed and may 
contai n confidential and/or privileged material. Any review retransmission dissemination or other use of 
or taki ng any acti on in reli ance upon thi s i nformati on by persons or enti ti es other than the i ntended 
reci pi ent or delegate is stri ctly prohi bi ted. If you recei ved thi s in error pi ease contact the sender 
and delete the materi al from any computer. The i ntegri ty and securi ty of thi s message cannot be 
guaranteed on the Internet. The sender accepts no 1iabi1ity for the content of this e-mai 1 or for the 
consequences of any acti ons taken on the basi s of i nformati on provi ded. The reci pi ent shoul d check thi s 
e-mai1 and any attachments for the presence of vi ruses. The sender accepts no 1i abi1i ty for any damage 
caused by any vi rus transmi tted by thi s e-mai1. Thi s disclaimer is property of the TTC and must not be 
altered or ci rcumvented in any manner. 

The i nformati on transmi tted is i ntended only for the person or enti ty to whi ch it is addressed and may 
contai n confi denti al and/or privileged materi al. Any revi ew retransmi ssi on di ssemi nati on or other use of 
or taki ng any acti on in reli ance upon thi s i nformati on by persons or enti ti es other than the i ntended 
reci pi ent or delegate is stri ctly prohi bi ted. If you recei ved thi s in error pi ease contact the sender 
and delete the materi al from any computer. The i ntegri ty and securi ty of thi s message cannot be 
guaranteed on the Internet. The sender accepts no 1iabi1ity for the content of this e-mai1 or for the 
consequences of any acti ons taken on the basi s of i nformati on provi ded. The reci pi ent should check thi s 
e-mai1 and any attachments for the presence of vi ruses. The sender accepts no 1iabi1i ty for any damage 
caused by any vi rus transmi tted by thi s e-mai1. Thi s disclaimer is property of the TTC and must not be 
altered or ci rcumvented in any manner. 
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