
ZeniihOptimedia f 

MEDIA PURCHASE AUTHORIZATION - No AG# Required 

CLIENT; Go Train / M&iuitmx. CAMPAIGN NAME: Niagara Train Service 2012.13 

PRODUCT: NtagaraTtain Service 2012_2013 MPA #: Metrolinxjjiasatejrrain Service.. FV12 13 
MEDIA; OOH 

REVISION: Original DATE: 12-Apr-12 

PLANNED CAMPAIGN DETAILS Total Net 

OOH 
Digital screens TTC Subway network -15 sec spots Tues-Thurs (see BC for scheduling) 

$ 17,035,00 

Total Net Media: 
Fee @ 3.25% of gross: 

HST: 

$ 17,035.00 
$ 651,34 
$ 2,299,22 

Total Expenditure: $ 19,985,56 

Revision; 
1, 
2, 
3, 

•uthorire you to piacfs on OIK betels, ®mj with the authority to bind us to the eoromltmwbobtigstion stated fit this aathoriaatitJO, We agree thai total cost may be suhjecl 
> to media fate changes, Short rates, schedule changes, etc and that the advertising in this estimate is cancelable only in accordance with the rules andior rngufeSons on the 

conhsctsjihsertioo orders applicable to the separata media listed. We authorise you to move dollars within this schedule (hut not to exceed aggregate dollars approved) to meet our 
- irall needs and, we recognlas that positioning is not guaranteed hy vendors unless otherwise slated. Payments shaii be made and paid by us based on ordered media within thirty days 
jut within terms agreed to witbin the fetter ot agreement with agency) of invoice dale and Agency shall not be required to retrace funds to the media vendors until payment trom us has 
cleared. 

Cristina Sirbu Date issued: 

Client Signature: Date Approved: 

Client Print Name: 

Special notes/Instructions: 
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ZeruthOptimedia 

CLIENT: 

PRODUCT: 

MEDIA: 

REVISION: 

MEDIA PURCHASE AUTHORIZATION - No AG# Required 

So Train / Metrotinx CAMPAIGN NAME: _ 

NiagaraTraln Service 2012_2013 MPA#: 
Niagara Train Service 2G12_13 

Digital 

Original DATE; 

Metroiinx. NfagaraJTrain Service, FY12 J 3 

10-Apr-12 

PLANNED CAMPAIGN DETAILS Total Net 

Online 
Facehook Ads (targeted GTA and Niagara, age group 18-34) 

$ 25,000.00 

Total Net Media: 
Fee @ 8% of gross: 

HST: 

$ 25,000.00 
$ 2,352,94 
$ 3,555.88 

Total Expenditure: $ 30,908.82 

Revision: 
1. 
2. 
3. 

i au,s«"te* *«•!o p»«* ™ ow with the authority So html us so the eommitmenbebiigat™ states in this aumorlnlkm. We agree that total may fee subject to adjustments 
,efae to metMa rate changes, short rates. schedule changer,, etc and that the advertising its «s estimate is cancelable oniy m «cccrd»nc* with tte rules and/or regutstfens 00 the 
iContractsdnoerbHi orders applicable fa tte separate media listed- We authorize you to move dollars within this schedule (but not to exceed aggregate defers eopnwed} to meet our 
overall needs ate, we tecogntee that positioning is not guaranteed by vendors unless otherwise stated. Payments Shall be made and paid by us bund on ordered media within thirty days 
{or within teems agreed to within the letter of agreement with agency) of invoice date ate Agency shall not be ragutrte to release tats to tte media vendors unfit payment from us has 
fSSftarjvi r * 

Agency: Cristina SIrbti Date Issued: 

Client Signature: Date Approved: 

Client Print Name: 

MX ADVERTISING00001064.0003 



Niagara Seasonal Service 2012 Marketing & Advertising Activity 
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ZenithOptimedia f 

CLIENT: 

PRODUCT: 

MEDIA; 

REVISION: 

MEDIA PURCHASE AUTHORIZATION ~ Ho AG# Required 

So Train I Metroiinx 

Service 2013 

Original 

CAMPAIGN NAME; 

MPA#: 

DATE: 

Niagara Train Service 2012 13 

Metroilnx_Niagara_Train Service ., FY12_13 

12-Apr-12 

PLANNED CAMPAIGN DETAILS Total Net 

Magazines 
Toronto Life July issue - alongside best of Ontario Wine Tours feature, 1/3 vertical sguare 
Niagara Magazine July/August issue • toil page -135,000 readers 
2012 Wine Travel Guide (Fell page, 4c,/ inci. directory listing) 
Where Toronto during the Niagara Getaway Guide - Fufi Page Advertisement 
(June/July/August) 
Positioning; within Niagara Getaway Guide Editoriai Feature. 

Newspaper 
Toronto Star Special Edition - Niagara-on-the-Lake • Full page, Saturday, June 9 (Media 
relations to pitch editorial as we!i) 
Toronto Star - Do ill This Summer - Full page, Thursday, June 14 - includes f 00,000 Big 
Box impressions onTssmnfo.coni or TheStar.com 
The Grid 1/4 page 
Niagara This Week, 1/4 page Thurs (press run 165,866 copies) 

$ 58,263.00 

Total Net Media: 
Fee @ 3.25% of gross: 

HST: 

% 58,263.00 
$ 2,227.93 
$ 7,864.60 

Total Expenditure: $ 68,361,53 

Revision: 
1. 
2. 
3. 

We authsrfra y ou ta place on our behsff, and wlih the asitherSy to bind ua 10 the COTCIMIIOTB! obtissmoc stated tfl Ms aathortjafion. We agree thai total cost may tw subject to adjustments 
sue to media rate ttftartges, short rates, soticdute Ehartaes, etc and that the advertising in this estteiste is eancetebte sefy in accordance with the rotes ancS/et resalatiorts on ttis 
con!fttctt.'tnscrt:cc orders applicable iothe separate media listed. We authorise yon to move dollars within thns schedule {but not to exceed aggregate dollars approved) to meet our 
ovetati needs and, we recognise that positioning Is net guaranteed by vendors unless otherwise stated. Payments shall be made end paid by us based en ordered media within thirty days 
jar within terms agreed to within the letter ot agreement with agency; of invoice date and Agency Shalt not be recurred to release funds to the media vendors until payment ham us lias 
cleared. 

Agency: Cristina Sirbu Date Issued: 12-Apr 

Client Signature; Date Approved: 

Client Print Name: 

Special noto&'lnstnicltons: 
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