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Target Market

Business vs. Leisure

Ridership forecasts have identified market demand

Ridership forecasts have
consistently confirmed
demand for the UP Express
service

Sector Split

m Domestic - 40% mBusiness - 55%

mUS -32% mLeisure - 45%

‘ International -
28%

Total Toronto Pearson air passenger yae 24M 2460

e market S
+-81h
In-scope market based on identified catchment Py
areas
Projected
Ridership The Union Pearson Express is expected to
2.46M capture 2.46M riders in 20201 ]

Projected Ridership

2015 2016 2017 2018 2019 2020
- ||~ Emon

3% Marky
Share

22015 ridership represents the first calendar year of UP Express service or the nine month period from April 2015 to December 2015
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